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EDITORIAL

Warm greetings from the Editorial Board of “Management Convergence”, an International Journal
of Management published from Mizoram University, Aizawl, the land of enchanted hills.
As you are aware, the main objective of this journal is to disseminate innovative research and
evolve best management practices by converging different areas of management and its allied
areas. An approach based on the concept of ‘unified whole’ is the best approach to offer appropriate
solutions to the challenges faced by corporate world and management practitioners. This exemplary
approach is also expected to help the management researchers, academicians and policy makers in
their respective fields. Thus, the editors have made efforts to bring all stakeholders under one
umbrella to offer better solutions to the problems posed to the field of management in different
areas. In this issue, seven articles belonging to different but related areas of management have
been presented.

In the first paper, Chandra and Chowdhary studied consent based mobile digital wallet for school
children. Dr. Shankha Shubhra Bhadra, in the second paper studied factors that influence narrative
accounting practices in India. He found that profit after tax, paid up capital & total turnover has
positive impact on the disclosure practice of the selected companies, whereas total assets has a
negative impact on the disclosure practice of the selected companies. Renthlei, Lalromawia and
Lalropuii, through their case study, ‘HR practices and its role in management: A case study on
Vakiria fashion industry in Mizoram’ tried to get an insight of relation between HRM activities and
job satisfaction among employees. Mohanty and Rout’s paper entitles ‘Enhancing Hospitality
Experience Through Travel Blogs – A Case Analysis of Odisha’ found that many tourists believed
that travel blogs do help in enhancing the hospitality of a destination. Baig and Das’s paper on
‘Impact of corporate governance on banks: A Study of Public Sector Banks in India’ found that
there is a negative impact of corporate governance on the performance of public sector banks in the
given period of time. Samal and Mohanty contributed a critical analysis on peace through tourism,
a study conducted on Odisha. Lalropuii, Rosangluaia, Renthlei and Lalromawia studied the financial
performance of Mizoram Co-operative apex Bank. Lalromawia, Renthlei and Lalropuii, studied the
impact social media marketing has on the youth of Aizawl city. Chaini and Kumar in their paper
studied work life balance of employees at hotel industry in Bhubaneswar city. The last paper was
contributed by Sanghamitra and Sadual which measured transition of food culture at tourist
destinations, emphasising on Puri, a holy place and tourist attraction.

We want to keep in record our deep gratitude to all the contributors for their immensely valuable
contributions. We look forward to coming up with more such valuable articles in future for our
appreciative readers. We would like to express thankfulness to all who assisted us for bringing out
this online issue of the Journal. Suggestions, comments and feedback are welcome from the readers
as their participation will help us in reducing inadequacies in forthcoming issues of the journal.
Last but not the least; I am hereby expressing my heartfelt thanks to Mr. Premendra Kumar Singh for
the help he rendered in DTP work.

Dr. Amit Kumar Singh
Editor - in - Chief
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Consent Based Mobile Digital Wallet for School Children

Ishaan Chandra*

 Nimit Chowdhary**

Abstract
Present developments in mobile and communication technologies have resulted in change of life
style making it faster, comfortable and convenient. The mobile which evolved to serve the basic
purpose of communication has now become a little world in once’s fist enabling – information,
direction, payment, bookings, internet at a finger click. This has been characterised with increased
penetration of smart phones enabling the people to harness the power of technology. The
amalgamation of finance and technology for various services can be clubbed under Fintech.
Increasing e-commerce applications are off shoot of the growth of mobile usage. Mobile payment is
one of the fastest growing mobile applications.  As per (Huang, 2017)  consumers derive maximum
benefits from mobile payments, they are freed from the consideration of  place and time  have better
user experience, higher security, no hassle of carrying money which used to restrict shopping and
made them vulnerable to theft and robbery, saves time and energy and offers larger discounts.
The purpose of this concept is to ensure financial freedom of children under the supervision of
parents. The kids when given access to cash has security issues, leads to mis usage and also ends up
children addicted to wrong habits. On the other hand, unavailability of money can lead to other
problems. There is a delicate link between the use and misuse of money and can easily be dealt with
authorisation-based platform for financial transactions. It can be said to be a monitored freedom so
that the children do not feel stuck up due to unavailability of cash and at the same time their
expenditures are monitored.

Introduction
Present developments in mobile and communication technologies have resulted in change of life style
making it faster, comfortable and convenient. The mobile which evolved to serve the basic purpose of
communication has now become a little world in one’s fist enabling – information, direction, payment,
bookings, internet at a finger click. This has been characterised with increased penetration of smart
phones enabling the people to harness the power of technology. The amalgamation of finance and
technology for various services can be clubbed under Fintech. Increasing e-commerce applications are
off shoot of the growth of mobile usage. According to the 2013 report by market research company
Gartner, purchase related global mobile payment market size was predicted to grow from $45.1 billion in
2012 to $224.3 billion in 2017 with average annual growth of 38%.
Mobile payment is one of the fastest growing mobile applications.  As per (Huang, 2017)  consumers
derive maximum benefits from mobile payments , they are freed from the consideration of  place and
time  have better user experience, higher security , no hassle of carrying money which used to restrict
shopping and made them vulnerable to theft and robbery, saves time and energy and offers larger
discounts.
This paper intends to explore the option of monitored secure transactions / consent-based transac-
tions for children and develop model for the same.  The product would enable children to do mobile
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** Professor and Head, Department of Tourism and Hospitality Management, Jamia Millia Islamia, New Delhi.
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payment transactions from a specified account with consent of parents. Parent of school going chil-
dren in India struggle with issues of liquidity for making petty payments for daily requirements on and
off campus e.g. cafeteria, stationery, entertainment, eateries and commuting. Major reasons why par-
ents don’t give cash to their children is fear of loss of money, mugging and lack of control on amount
and type of expenses made by kids. Carrying Cash by kids leads to additional cash handling anxieties
and promote many social evils like mugging and thefts. With these limitations’ children have restricted
freedom and lacks basic money handling skills.

Review of literature
With data costs falling by 95 per cent since 2013, India will see internet users rise by about 40 per cent
and number of smartphones to double by 2023 (The Economic Times, 2019). McKinsey said in a report
‘Digital India - Technology to Transform a Connection Nation’ by McKinsey Global Institute said the
country is one of the largest and fastest-growing markets for digital consumers, with 560 million
internet subscribers in 2018, second only to China.
Indian mobile data users consume 8.3 gigabits (GB) of data each month on average, compared with 5.5
GB for mobile users in China and 8-8.5 GB in advanced digital economy of South Korea.

 

Source : https://www.statista.com/statistics/274658/forecast-of-mobile-phone-users-in-
india/

Indians have 1.2 billion mobile phone subscribers (Bhattacharya, 2018).  By 2022, there will be 829
million smartphone users in India, accounting for 60% of the population, according to Cisco’s 13th
annual Visual Networking Index (VNI). Until last year, a mere 27% of Indians were using smartphones.
Cisco’s predictions are based on independent analyst forecasts and real-world network usage data.
(Sambhy, 2014). In his research he has given the following  architectural map for digital payments. It
shows the various interlinkings existing with in the digital ecosystem and the flow between them.The
primary components include the merchant and the customer forming the base of the service.
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The key role is played by the MASP (m-paymnet Applications Service Provider) and it forms the bridge
between the MNO’s i.e. the banks and vrious financial institutions. The infrastructure is created by
MASP and is used to carry out the payments.To use the mobile payment one must register with the
MSAP which collects the account details , credintials ensures a secure transaction. These banking
credentials are then connected to the individual phone numbers being used by the users and can be
administered by the MASP. A mobile wallet, which communicates directly with the backend server of
the MASP can be downloaded and run on the mobile phone by both the  customers and merchants,
which acts as an application to access and carry out mobile payments. A customer initiates the process
by selecting a product and start the payment process. The MASP authenticates the user, checks his
authorization privileges and transfers the money to the bank account of the merchant. After the payment
has been completed successfully, both the parties, namely, the merchant and the customer are intimated
of the successful transaction.
Gochhwal, 2017 in his study has elaborated on technology behind UPI and the value addition that UPI
has brought in the exisitng payment environment. It is impotant to mention that the period 2016-17 has
witnessed profound changes in payments  platforms , means and its ecosystem . With Reserve Bank of
India (RBI) launching  National Pay-ments Corporation of India (NPCI) and creating  Unified Payment
Interface (UPI) has broght a digital payment revolution.
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Till 2014  alll children and teenagers below the age of 18 are considered minors and were allowed to
operate bank accounts only along with a parent or a guardian . In 2014 with the aim to   boost financial
inclusion, the Reserve Bank of India (RBI) allowed children older than 10 will allow minors to operate
and also said that Banks can  fix a maximum limit on money such minors can have at their disposal
through such account.But this ws not successful as parents always wanted to monitor the speding of
their child. We are still witnesssing the digital payment revolution and the coming generation is growing
with it. They are tech savy and should be included in the main stream as far as digital literacy is
concerned.
Mobile applications are  transforming and redefining the ways in which customers can interact with
service providers. The railway counter use to have long queues and a waiting time of three to four
hours can now be done ona click siting anywhere in the world. Recent addiion to the plethora of
services is m-Wallet which permits mobile service operators to pay bills and puchase things using
mobiles. Banks and mobile companies are coming together to lauch intergrated platforms for financial
transactions. The transactions on mobile are not only easy but offer lot of flexibility and ease of
operation. The e-paymnets catching up and shopping apps like amazon and flipkart offer a convenience,
good rates,  home door  service which is secure.

Background
On a bright Friday morning while on the way to school Ishaan was  anxious   because he had been given
Rs 3000  which were kept in the bag by him  to buy school books. He had never  carried such large sum
of money and on reaching the book  realised that the price of the book  had changed  and he had a
shortage of rupees 1000. Among the available options  were to borrow money from his friends , but
amount seemed too large with a remote possibility of someone  able to spare it  . Another option was to
postpone the buying and coming with the required amount of money on Monday, which would be a
loss of  2 days of study over weekend .  He finally called up his parents and  requested them to send
someone with additional cash for buying  books.
This was not the only time when he had  landed in this kind of situation where he  needed money but
didn’t  have an easy access to it. As the saying goes “ necessity is the mother of invention” , above
instance triggered a chain of ideas and application that could help  to resolve this issue faced by him
and millions of  friends across the country.

Problem Identified
Parents of school going children in India struggle with issues of liquidity for making petty payments
for daily requirements on and off campus e.g. cafeteria, stationery, entertainment, eateries and
commuting. Major reasons why parents don’t give cash to their children is fear of loss of money,
mugging and lack of control on amount and type of expenses made by kids. Carrying Cash by kids
leads to additional cash handling anxieties and promote many social evils like mugging and thefts.
With these limitations’ children have restricted freedom and lacks basic money handling skills. More
over money could be misused by kids, people can trap them.

Purpose
The purpose of this concept is to ensure financial freedom of children under the supervision of parents.
The kids when given access to cash has security issues, leads to mis usage and also ends up children
addicted to wrong habits. On the other hand unavailability of money can lead to other problems. There
is a delicate link between the use and misuse of money and can easily be dealt with authorisation-based
platform for financial transactions. It can be said to be a monitored freedom so that the children do not
feel stuck up due to unavailability of cash and at the same time their expenditures are monitored.
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With the world going towards plastic money, UPI there is no reason why children should not be
benefitted by this and enjoy a financial freedom under supervision. There are several alternatives
available to cash but none of them in monitored and keeps parents on loop.

Alternatives to cash
There are multiple alternatives to Cash available, but none of them are suitable for Children

 Credit and Debit Card: There is minimum legal age of 18 below which children are not allowed
to use credit and debit cards.

 Digital Mobile wallets : Digital wallets are linked to bank accounts , children can have bank
accounts with limited cash but there is no mechanism to monitor where they are spending the
money .

 Net Banking : Net Banking is again linked to bank accounts and hence Limitation remains
same as  in above options.

 Using Parents card or digital Wallets: Parents are not comfortable giving their Cards and
digital wallet access to their children which can lead to similar issues as cash, uncontrolled
expenses, chances of misuse and getting bullied.

No one has given a thought on how to make these money tools safe to be used by minors under the age
of 18 and a big opportunity lies in this area to make a break through using innovation and tapping a
market of over 110 Million school going children

Goals and Objectives
The major purpose that served as an inspirational base to develop the model are:

 Ensuring freedom to kids to manage their money.
 Helping parents in granting financial freedom to their children with an advantage of secure

and monitored transactions.
 Stopping or at least minimising the instances of mishandling money, theft and wrong, illegal

usage as the transactions would require the approval of the parent account.
 Serve as a tool to ensure financial control over the kids with autonomy.
 Digital money and transactions are the future and it will ensure kids learn to use the digital

platform for financial transactions on a day to day basis thus exposing them and making them
future ready.

Methodology (sometimes called Project Activities or Action Plan or Approach)
There are over 1 Billion mobile phones in the country and children have easy access to mobile phones
for their communication, entertainment, education and safety needs. It is an acceptable social norm for
school and college going children to have their mobile phone. Mobile phones provide access to
Digital wallets like PayTM, Free charge, PhonePe etc in which subscriber can load money using their
bank accounts and spend them at various merchants – Authenticating payment using 4 digit PIN or
OTP. Current mobile digital wallets give power to make payments and other financial transactions in
the hands of person having the Mobile phone, authorised mobile digital wallet application and Security
PIN.
Parents don’t give access of their digital wallets to their children as it poses similar problem we
discussed earlier
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 There is no control of expenses that children is making
 Leakage of OTP can lead to unauthorised use of the wallet
Parental consent based mobile wallet can be an answer to this problem.
Parental control based Digital wallet will be a normal mobile digital wallet  ( existing in the market )

with added feature of
 Special Child Wallet app linked to the parents digital wallet
 Pre authorising selected merchant outlets for payments to be made through Child wallet
 Maximum payment limits per outlet selected
 Every payment to be made outside authorised outlets will get online  Pre authorisation  with

the parent before the transaction.
 Account of expenses made through Child App

Developers/authors call this application “Genie” as it will make all the wishes of children come true. It
application with have two interlinked modules. The Genie app used by the parent will be called Parental
Genie App (PGA) and the Genie App used by Child will be called Child Genie App (CGA).
The process followed for the secured transaction using the app will be as follows
1. Parents will download Parent Genie App (PGA) on  their phone and Child Genie App ( CGA)

on their children smartphones.
2. Child Genie App ( CGA)   will be linked to Parents Genie App ( PGA) for the first time using OTP

mechanism . When the request of linking is generated by the child Genie App , OTP is generated
in the parent’s genie app which is to be entered in Childs Genie app for authorisation and linking.
Multiple CGA can be linked to a single PGA.

3. Once installed Parent genie App ( PGA)  can be used as Mobile wallet app linked to parent’s
bank account like any other digital wallet available . However it will have additional “Child Control
Tab” to exercise control over linked Child genie app ( CGA) .

4. Through “ Child Control Tab” parents can do the following
a. Authorise merchants like school cafeteria, nearest Starbucks, school book shop etc

where the CGA can be used – by defining Merchant ID or establishment name or location
of the outlet through geo tagging.

b. Set Limit of amount CGA can transfer to each pre authorised merchant
c. Set amount  limit up to which CGA can spend in non- authorised outlets – post online

authorisation from PGA
d. Get statement of all CGA expenses , Purchased item , attempt of expenses , merchants

, locations etc to keep a record of expense made by the child
5. Once Authorisation is set PGA and CGA is ready for use – all authorised expenses made

through CGA will be charged to PGA mobile wallet.
6. Process of purchase for CGA

i. For Pre Authorised Merchant establishment
a) Child will make a purchase at the authorised outlet
b) Merchant will scan the bar code / QR  code of the product purchased / enter

details of the product bought
c) Merchant will enter / scan his membership number / QR Code
d) Child will enter his 4 Digit Password or biometric ( thumb impression )
e) If the transaction is with in defined limit set up by PGA – it will go through

and the information message will be sent to PGA .
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ii. For Non pre authorised Merchant establishment
a) Child will make a purchase at any non pre authorised outlet

b) Merchant will scan the bar code / QR  code of the product purchased / enter
details of the product bought

c) Merchant will enter /scan his membership number / QR Code

d) Child will enter his 4 Digit Password or biometric ( thumb impression )

e) Immediate pop up will happen on PGA ( On parents phone )  – with details
of Merchant, product type and Size of transaction that children is attempting to
make.

f) Through PGA Parents have option to authorise the transaction or reject it

g) If the transaction is authorised by the PGA –it  will go through and PGA
digital wallet will be debited and merchants account will be credited .

Project Description Process Flow Chart
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Financial Model
Application financial viability will be through a nominal “Pay per Use” transaction fee which parents
will be glad to pay in lieu of security of their digital mobile wallet and control on transactions of their
children. This platform can also be used to advertise products targeted at children as they are biggest
purchase influencer in a family.
Benefit of Genie

 Genie will provide secure digital mobile wallet access to children and hence obviate the need
of carrying Cash and credit cards which are open to risk.

 Parents will have total control on the expense of their children without having to worry about
amount and nature of expenses made

 If existing mobile wallets incorporate this feature – new market will open up for them to
address

 Children will have financial freedom and their use would be monitored thus saving from
unwanted indulgences.

 Reduced risk of monetary and cash handling leading to reduction of thefts and frauds.
 Anytime, anywhere access would be possible.

Alternate use of the Application
While the primary purpose of Genie is to provide for providing secure use of money by children it can
be used for multiple other purpose. Once developed it can be used for multiple financial application
which requires selective spends at selective outlets.

 Shared Corporate Digital Mobile wallet with multiple user with features of

o Restricted access to pre authorised outlets

o Defined limit for each user up to which they can spend.
Conclusion
To conclude it can be said that the benefit of digital payment technology is driven by financial freedom
offering easy, flexible – anywhere, anytime access. If used intelligently with enhanced features following
the above model it can be extended to children thus ensuring safe, secure, controlled and monitored
transactions. This would ensure monetary freedom for kids with parents in loop. The systems are
already in place and no major development is required. This is a singly window solution for the concern
of parents wherein they can overlook the expenditure made by their kids. Another benefit of this would
be hands on digital experience for kids at an early age. This also provides a new lucrative segment for
banks.
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An Enquiry of Various Factors that Influence the Narrative
Accounting Practices in India

            Dr. Shankha Shubhra Bhadra*

Abstract
This study enquires into four factors namely: Profit after Tax (PAT), Total Assets (TA), Paid up
Capital (PUC) & Total Turnover (TUO) included in annual reports which influence the narrative
disclosure in annual reports. As a result of which 27 steel and 21 cement companies were chosen from
Bombay Stock Exchange, which comprises of Large, Medium and Small size in terms of Capital. In
this study multiple regression were used to find out the correlation between the 4 dependent variables
and 50 independent variables. It is found that profit after tax, paid up capital & total turnover has
positive impact on the disclosure practice of the selected companies, which depicts that if any of
these elements increases disclosure practice by the companies will also enhance; whereas total
assets has a negative impact on the disclosure practice of the selected companies.

Keywords: Narrative Disclosure, Profit after tax, total assets, paid up capital, Total turnover.

Introduction:
In this study, emphasis is given upon the factors that influence narrative accounting practices of
companies. It is well known fact that stakeholders not only seek financial information but also non-
financial information from the companies, hence to cater the need of vast range of stakeholders,
preparers of annual report presents various information, which consists of mandatory as well as
voluntary information. Mandatory information are those which are required to be disclosed as per
statute whereas, voluntary reporting are those which are disclosed voluntarily by companies without
any compulsion from the statutory bodies. The significance of such reporting is to communicate and
build up confidence & trust in stakeholders or potential stakeholders. Hence such reporting should be
disclosed, undoubtedly in a transparent and in a true & fair manner. Basically Narrative Accounting
comprises of two sets of information, one is mandatory or statutory narratives and other is the voluntary
narratives. Mandatory or statutory disclosure is also coined as complementary narrative commentaries
which are specific to the numbers presented in the financial statement. The objective of such notes or
comments— is to inform the readers why such numbers are decreased, constant or increased compared
to the previous period. On the other part, narrative accounting comprises of information which is
voluntary in nature which disclose information such as social, environmental and risk elements. Voluntary
disclosure is synonymously used as supplementary narrative information that provides information
not specified to the numbers in the financial statement. It includes information related to future prospects,
company’s strategy and operating environment (Tauringana & Mangena, 2006).
Gradually the narrative disclosure is gaining momentum all over the world and India is not an exception.
The Companies Act, 2013 reveal various section were narrative reporting is very much required to be
disclosed by the companies enlisted in BSE or NSE. Such as Section 128-Books of Accounts are to be
kept as electronically, Section 135-Corporate Social Responsibility, Section 134-Board Report, to mention
few, are made mandatory to be reported in a narrative manner. It is understood that voluntary narrative
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disclosure will vary from company to company and industry to industry but why mandatory narrative
disclosure varies from company to company? Secondly, what are the influencing factors which make
the preparer of Annual Reports to disclose or conceal material facts? And last but not the least, Can
there be, any common agreed frame work for various companies operating under different industries?
It is statistically proven that there lies a significant variance in narrative accounting practice of various
companies. Some of the companies disclose huge volume and complex information whereas some
companies disclose only that information which is required by the statue. Hence, a scope is developing
to study what are the factors that influence such mandatory and voluntary information to be disclosed
by the companies. Therefore, following objectives are set for the study, to investigate various factors
that influence the narrative disclosure of companies.

Objective:
1. To study the narrative accounting practice of selected Indian companies under Steel and Cement
Industries.
2. To study various factors those influence narrative accounting practice of selected Indian companies
under Steel and Cement Industries.

Survey of Literature:
Various works were conducted all over the world on the factors which influence the voluntary disclosure
of annual reports. In most of the studies authors prepare a disclosure index to measure the level of
disclosure. Although number of items included in disclosure index vary from one to another.

Studies Conducted on Various Factors influencing Disclosure:
According to Chow and Wong-Boren (1987), their empirical work on 52 Mexican Company shows that
voluntary disclosure gets significantly influenced by Corporate Size and not by Financial Leverage
and Assets. Adding further Cooke (1992) in a study on Japanese Listed Companies shows that corporate
size, stock market listing and industry type put significant impact on voluntary disclosure. Advocating
further Hossain et.al.(1995) made research on New Zealand Companies, shows that Corporate Size,
Financial Leverage, Asset Proportion, Authority of Audit Institution, and Listing in other area puts
significant impact on voluntary disclosure. A study conducted on Australian exploration and oil industry
by Mitchell et. al. (1995) put forward that voluntary disclosure gets significantly influenced by Corporate
Size and Financial Leverage. Similar view was kept forward by Meek et. al. ( 1995) where they made an
empirical study on 116 US co., 64 UK co., and 46 Continental European MNC and made an inference
that corporate size, country, listing condition and industry puts a significant influence on the voluntary
disclosure practices. Hackston & Milne (1996) explored social and environmental disclosure practice
of 47 companies of New Zealand. They inferred that size (sales, market capitalization and total assets)
and industry were significantly associated with the amount of social and environmental disclosure
whereas both current and lagged profitability (return on assets and return on equity) were not. Adding
further to the list, a study done by Antti et. al.(1997) in Helsinki Stock Exchange (Finland) shows Size
of the company, type of the company, capital structure, and growth of the company determine voluntary
disclosure.  Ahmed & Courtis (1999), performed a meta-analysis on 29 studies that had investigated
association between the corporate characteristic and disclosure through the annual reports. The study
observed and analyzed a significant and positive relationship between disclosure practice and corporate
size, listing status and leverage.  Geral & Sidney (2002) made an empirical study on 62 industrial listed
companies in Hong Kong & Singapore. They came to conclusion that voluntary disclosure is
proportionate to shareholding and most importantly non-family company disclose more voluntary
disclosure than that of family company. Barako, Hancock & Izan (2006), conducted a study on the
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factors influencing voluntary corporate disclosures by 43 Kenyan companies. They inferred that
corporate governance, ownership structure and company characteristic influence voluntary disclosure.
Moreover another conclusion was brought by Alves et. al (2012) were he examines the relationship
between Corporate Governance and Voluntary Disclosure in Portugal and Spain. They infer that firm
size, growth opportunities, organizational performance, Board Compensation and presence of large
shareholder determines voluntary disclosure.

Studies Conducted on Ownership influencing Disclosure:
Gleb (2000) found negative relation between ownership and disclosure quality; he found that quality of
disclosure increases when the ownership is less concentrated. Similar types of argument were put
forward by Ho & Wang (2001) they examines the relationship between corporate governance and
extent of voluntary disclosure. They came into conclusion that percentage of family member in the
board negatively related to voluntary disclosure moreover voluntary disclosure is significantly and
positively related to existence of audit committee.  Haniffa & Cooke (2002) also came into same conclusion
that ownership diffusion is significantly & positively related to the extent of voluntary disclosure.
Further Eng & Mak (2003) examined a significant and negative relationship between managerial ownership
and level of voluntary disclosure and significant and positive relationship between government
ownership and level of voluntary disclosure. Differing from the earlier Huafang & Jianguo (2007)
examined relationship between ownership structure & Board Composition and level of voluntary
disclosure. They concluded that block holder ownership has significant relationship with degree of
voluntary disclosure moreover managerial ownership; state ownership and legal ownership are not
related to voluntary disclosure. But such a view was opposed by Donnelly & Mulcahy (2008), where
the put forward that there is no association between voluntary disclosure and ownership structure.
They advocated that voluntary disclosure increases with number of non-executive directors on the
board. On the other hand, they concluded those firms having non-executive chairman make greater
voluntary disclosure than others.

Studies Conducted in India on Disclosure:
Singh & Gupta (1997), examines the relationship between the level of disclosure and seven organizational
correlates, which were age, earning margin, rate of return, size (total asset & net sales), number of
shareholder, size of auditing firm and ownership pattern of the company. They inferred that level of
disclosure is significantly associated with the number of shareholder, age and ownership pattern of the
companies. Moreover, public sector companies were disclosing relatively more information than their
counterpart in the private sector. In another study Singh & Bhargava (1978) examined disclosure of
financial and non-financial information in the annual reports of 40 public sector enterprise. They
inferred that there were significant cross sectional differences in the disclosures by the sample companies;
and nature of industry had an impact on the level of disclosure, whereas, the organizational pattern
does not have any impact on the level disclosure. Another study conducted by Singh & Ahuja (1983),
explored the extent of social responsibility disclosures in the annual reports of 40 public sector
enterprises. The study used disclosure index to investigate level of disclosure and selected
organizational correlates – age, total assets, net sales, rate of return, earnings margin, and type of
industry. They inferred that total assets, earning margins and nature of industry had a significant
impact on the disclosure score; whereas, age, net sales, and rate of return were not. Adding further to
the list; a study done by Lal (1985) examined disclosure practices of private sector manufacturing cos.
The study explored the relationship between the level of disclosure and four characteristics-asset size,
earning margin, nature of industry and association of with a large business houses. They opined that
the level of disclosure was positively associated with asset size, nature of industry and association
with a large business house.  Paul & Pal (2001) examined corporate environmental reporting in the
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annual reports of 23 companies. They concluded that there existed a relationship between the
environmental reporting and profitability. Moreover, corporate environmental reporting gained
momentum with passage of time, and most of the companies used descriptive form of reporting through
Directors Report. Similar types of conclusion were drawn also by Banerjee (2005) where he examined
environmental accounting and reporting practices of 60 companies. He concluded that disclosure of
environmental information was not significant as only a few companies showing their awareness to
disclose quantitative voluntary information and there were hardly any disclosure on environmental
auditing although there is improvement of environmental disclosure with passage of time.
Hence, it is evidential from the above studies that major factors that influence the voluntary disclosure
are Corporate Size, Industry Type, Financial Leverages, Listing Condition, Market Capitalization,
Authority of Audit Committee, Shareholding, and Corporate Governance, which keep on influencing
the disclosure practice of various companies under study done by various researchers in developed
and developing countries. Whereas, several studies were conducted in China, which depicted that
ownership plays a pivotal role in disclosure practice. Various factors which influence disclosure practice
are concentrated ownership, ownership pattern, number of non-executive chairman & non-executive
director in the board, governmental ownership, to name few. Moreover, few studies conducted in India
shows that various factors influence the narrative disclosure practice, such as, number of shareholder,
age of the company, ownership pattern of the companies, asset size, nature of industry, profitability,
earning margin, to name few.
The common factors that majority of the researchers worked on is corporate size, industry type, financial
leverage, listing in other areas, non-family ownership, market capitalization, corporate governance and
ownership structure.
Apart from the above mentioned factors there are various other factors also, which are very influential.
To mention few Profit after tax, total asset, paid-up capital and turnover or Sales of the company. These
are the factors which reflect the internal strength, growth, prosperity and stability of the company.
These are the variables which influence many other factors in and out of the company; hence it is a
matter to investigate whether, these factors can really influence the disclosure practice of a company.
That is why, following hypothesis were formed.

Hypothesis: Hence forth following hypothesis was developed:
H0: Higher disclosure depends on the higher PAT.
H1: Higher disclosure does not depend on the higher PAT.
H2: Higher disclosure depends on the higher Total Assets.
H3: Higher disclosure does not depend on the higher Total Assets.
H4: Higher disclosure depends on the higher Paid up Capital.
H5: Higher disclosure does not depend on the higher Paid up Capital.
H6: Higher disclosure depends on the higher Total Turnover.
H7: Higher disclosure does not depend on the higher Total Turnover.

Justification:
1. Two variables were chosen from P&L A/c those are PAT (Profit after Tax) & Total Turnover or Total
Sales and two variables are chosen from Balance Sheet those are Paid-up Capital and Total Assets.
2. All the four variables – PAT, Total Turnover, Paid-up Capital and Total Assets are resemblance of
strength for the company both for internal as well as external stakeholders.

Methodology:
In this study 48 companies were selected (27 Steel companies and 21 Cement companies) on the basis
of Large, Medium and Small Capital enlisted at Bombay Stock Exchange (BSE). These companies
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Annual Report of 2014-15 were collected from their official website. For the study 50 items were selected
under 10 categories (Refer to Table 2) which are considered as important and significant to the
stakeholders after discussing with various academicians and survey of literature. All these items are
either mandatory or voluntary narrative disclosures. To convert such qualitative data into quantitative
form; disclosure index were used, particularly un-weighted disclosure index method was used, which
provides and consider each item equally important to the stakeholders. Hence following formula is
used.

Where, d=1 if the item di is disclosed and 0 if the item di is not disclosed; n=number of items, TDS=Total
Disclosure.

The study involved four independent variable such as, PAT, Total Assets, Paid up Capital & Total
Turnover and one dependent variable ie Disclosure. To examine above mentioned hypothesis
statistically, multiple regression were used, as the number of the sample is more than 30. For the said
purpose statistical software SPSS 20 version is used to find out Regression Correlation to observe the
relationship between PAT, Total Assets (TA), Paid up Capital (PUC) & Total Turnover (TUO) and
disclosure (DCLR) practice.

Analysis:
In this study, it can be seen that Profit after tax have a positive and significant relation with disclosure
practice, in other words it can be stated as regression coefficient is 0.218 which is a positive value. The
significance of such value is tested through T-test; the value of T-test is 0.808 at 5% level of significance
which is lower than 2.02 (table value of T-test), therefore it does not fall in critical region, hence it can
be established that PAT has a positive impact on DCLR. Hence accepting H0 hypothesis which states
higher disclosure depends on higher profit after tax and rejecting H1 hypothesis.
 In case of second variable, ie Total Assets (TA) it is seen that there is negative or inverse relationship
with disclosure practice. The regression coefficient is -0.242 which is a negative value that reflect there
is inverse or negative relationship. The significance of this value is stated by the T-test value which is
-0.427 at 5% level of significance which is lower than 2.02 (table value of T-test), therefore it also does
not fall in the critical region, hence it can be stated that TA has a negative impact on DCLR. Hence, H3
hypothesis is accepted and H2 hypothesis is rejected.
In case of third variable, ie Paid-up capital (PUC) it can be seen that there is a positive and significant
relationship between disclosure practice and paid-up capital. As the regression coefficient is 0.024,
which is a positive value. The significance of this value is established by T-test, the value of T-test at
5% level of significance is 0.088 which is lower than 2.02 (table value of T-test) therefore it also does not
fall in the critical region, hence it can be stated that PUC has a positive impact on DCLR and hence H4
hypothesis is accepted and H5 hypothesis is rejected.
In case of fourth variable, ie Total Turnover (TUO) it can be seen that there is also a positive and
significant relationship does exist between disclosure practice and total turnover. The regression
coefficient is 0.449, which is positive value, the significance of this value is established by T-test. The
value of T-test at 5% level of significance 1.093 which is lower than 2.02 (table value of T-test) therefore
it also does not fall in the critical region, hence it can be stated that TUO has a positive impact on DCLR
and hence H6 hypothesis is accepted and H7 hypothesis is rejected.
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Table:3 

Model R R Square Adjusted R Square Std. Error of the 

Estimate 

 

 
1 .442a .195 .120 3.70084 

a. Predictors: (Constant), TUO, PUC, PAT, TA 

Source: Author 
 

Table:4                                                                 Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig.  

B Std. Error Beta 

1 

(Constant) 27.866 .614  45.349 .000 

PAT .001 .001 .218 .808 .423 

TA -3.754E-005 .000 -.242 -.427 .671 

PUC 4.993E-005 .001 .024 .088 .930 

TUO .000 .000 .449 1.093 .281 

a. Dependent Variable: DCLR 

Source: Author 
 

Table:5                                                                   ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 142.731 4 35.683 2.605 .049b 

Residual 588.936 43 13.696   
Total 731.667 47    

a. Dependent Variable: DCLR    b. Predictors: (Constant), TUO, PUC, PAT, TA 

Source: Author 
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Conclusion:
It is indeed true that preparers of annual report use their best practice to reflect their potentiality,
stability and strength over their competitors through annual reports, sustainability reports, and other
interim reports. Hence, the disclosure practice varies from one company to another. On top of it, some
company produces huge volume of information whereas another company might just disclose
information as per statute. The study conducted in this regard to examine what are the elements that
influence the disclosure practice of the companies under steel and cement industry. It is prominent,
that profit after tax, paid up capital & total turnover has positive impact on the disclosure practice of the
selected companies, which depicts that if any of these elements increases disclosure practice by the
companies will also enhance; whereas total assets has a negative impact on the disclosure practice of
the selected companies.
At the same time it is also worth mentioning the fact that adjusted R2 signifies the explanation between
changes in dependent variables with changes in independent variables. Basically adjusted R2 value
should remain between 0 to 1, where closer to one signifies that all the independent variables has high
impact on dependent variable whereas, closer to zero signifies all the independent variables has low
impact on the dependent variable. In this study adjusted R2 value is 0.120 (Refer to Table 3) which is
closer to zero, which depicts a low impact of PAT, TA, TUO, and PUC on disclosure practice. Due to
which residual value 588.94 is more than regression 142.731 (Refer to Table 5), which reflects that  apart
from the chosen variables such as PAT, TA, TUO, and PUC there are other factors which has a significant
impact on the disclosure practice.
It is observed that majority of the companies both in steel and cement industries disclosed information
like sales, market price per share, earning per share—consolidated, Directors Information, Directors
Remuneration, Auditors Information, Members of Audit committee, investors grievance cell, and
financial reports such as Balance Sheet, Profit and Loss Account, Cash Flow Statement, Dividend,
Auditors reports and Financial Overview. These are the elements which are considered as Mandatory
reporting by the Companies Act, hence majority of the companies oblige thereby. On the other hand, it
is also observed that forward looking information such as, market value added, economic value added,
forecasted sales, forecasted EPS and forecasted dividend are completely absent in selected steel
companies whereas, couple of the selected cement companies disclose such information which is just
above 4% of the total selected companies. In addition information like, learning perspective, growth
perspective, business process perspective, customer perspective and financial perspective are disclosed
by only few of the companies in both steel and cement industries. So it can be easily infer that, till now
companies are not very comfortable with voluntary narrative disclosure in the annual reports, which is
reflected from this study and majority of the company follows just the law of the land.
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Abstract
Fashion industry has become a major business that is growing and penetrating markets all over the
world. The obsession of what to wear and what not to wear changes with time, fashion keeps on
changing year by year and the industry has become one of the riches and largest industries in the
world and employs millions of people in their organisations. Mizoram in the far corner of Northeast
India has also been influenced tremendously by western fashion that brought the need to establish
fashion industries to cater to the needs of customers. The study is about Vakiria fashion industry
established in Aizawl the capital city of Mizoram and is a pioneer in the business and a leading
example form many businesses to come. The study is all about HRM activities and practices and its
role in management of the industry and the relation of HRM activities with job satisfaction among
the employees at Vakiria fashion Industry.

Key words: Fashion Industry , Job satisfaction , Human Resource Management.

Introduction
The fashion industry as a whole is one of the largest industry in the world and it involves human
resources more so ever than any other industry. The Fashion Industry is a multibillion dollar global
enterprise that is devoted to the making and selling of clothes and its accessories. It involves the
design, manufacturing, distribution, marketing, retailing, advertising, and promotion of all types of
apparel from the rarest and the most expensive haute couture and designer fashions to ordinary
everyday clothing. The worldwide impact of the Fashion Industry can also be seen here in Mizoram.
The Mizo society has great value and interest in the world of fashion. Though exclusive showrooms
and high-end boutiques have yet to be opened, the popularisation of online marketing has increased
this value of abiding to the latest trend. This led to the high rise in demand for specially crafted
clothing. The introduction of computerised embroidery was revolutionary for the fashion industry in
Mizoram. Vakiria fashion industry was the first to introduce the computerised embroidery system.
Since then, new and advanced machinery have been brought in to satisfy the needs of consumers in
Mizoram.

Vakiria Fashion Industry
Founded in the year 2005 by a group of three enthusiastic sisters, Vakiria first came out with the name
‘Computerised Embroidery’. The name ‘Computerised Embroidery’ has been given at first because of
its achievement on becoming the first brand in Mizoram to computerise embroidery apparels. It was
later renamed with the present name ‘Vakiria’ due to its extension in the field of fashion industry and is
now acknowledged as the crème de la crème in the Mizoram fashion industry. Vakiria, with its hard work
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and dedication of the founders and employee make progress year by year. In addition to the embroidery
work, Vakiria came out with bridal fashion designing in the same year of its establishment which
resulted with a huge success followed by designer clothing for women’s. The successful story of
Vakiria doesn’t stop here. Vakiria Institute of Fashion Technology (VIFT), which is now the leading
fashion institute in the state, was founded in the year 2010 under the banner of Vakiria. In the same year
founded ‘Vakiria Handloom Section’ which produces a variety of Mizo traditional handloom and has
been quite up to the mark. Vakiria, with the aim of becoming one of the most successful brands in the
North Eastern States doesn’t simply rest on their laurels. The next step that has been taken is to
introduce an online marketing platform which will help them become the first brand in Mizoram to
market their products online.

Marketing Strategy

Vakiria was established in 2005 and it has been expanding its market segments and the lines of production.
Vakiria has been chosen by The Ministry of Textile to operate Apparel and Garment Manufacturing
Centre (AGMC) which enables Vakiria to utilize new and improve technology to differentiate their
product to customers mind by giving something new and do the best to add the value to the brand that
will help to make the profit higher rather than reducing the price. Modernized Machinery and improved
technology being one of its strength, it requires not only skilled labour but also massive skill training/
upgrade of skill and to make a balance between machine capacity and the workforce. Vakiria is able to
achieve the desired production quantity as well as quality through skilled and unskilled labour and by
launching new products in the market within the state of Mizoram as well as in the country and setting
new standards to its market competition

TABLE 1 : STATUS OF EMPLOYMENT AT VAKIRIA (As of November 2019)

Source : Authors Compilation
Current Market
Vakiria has been dominating Womens wear market in the state for the. Past 10 years  by setting up the
brand Show Room at the heart of the city and in different cities of India. Vakiria has been maintaining
its own shopping websites for its customer to easily sell its products to its customers doorsteps.
Vakiria has been marketing its products to different parts of the country like Manipur, Meghalaya,
Nagaland, Bangalore and also to the nation’s capital Delhi with positive feedback from its customers.

SLN. DEPARTMENT NUMBER OF EMPLOYEES COMPENSATION 
(in rupees) 

1.  ADMINISTRATION 8 6700-40000 

2.  MARKETING 15 6000-30000 

3.  PRODUCTION STAFF 
Quality/Packaging etc. 

Skilled-7,unskilled-4 4000-15000 

4.  CUTTING Skilled-8, trainee-4 8000-25000 

5.  TAILORING STAFF Skilled-131,trainee-32 3500-15000 

6.  PRINTING Skilled-10,trainee-7 5000-20000 
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With the growing market of sportswear, recently Vakiria has been taking over sportswear market locally
by expanding the factory and by strengthening the workforce. Vakiria has been the sole manufacturer
of school and college T-shirt within the state. With the growing demand of school uniforms, Vakiria has
plans to set up a separate department for school uniforms i.e. shirts, trouser, skirts, neck-tie, and
blazers.

TABLE 2: SKILL TRAINING PROGRAMS AT VAKIRIA

Source : Authors Compilation
Vakiria has set up skill training program and invested a great amount of time and money from february
2017 to meet its growing needs of skilled and unskilled labour. Till at the end of October 2017, 113
unskilled employees have gone through self implemented skill training program and have joint Vakiria
production floor.

Among many states in India, Mizoram is famous in different sports discipline. Knowing that the market
of sportswear has a great opportunity, Vakiria has recently introduced sportswear for various discipline
such as football, basketball, volleyball, badminton, etc. for the past one year. Vakiria captured most of
the local market and local tournaments happening throughout the year. Vakiria has been producing
fans jersey in large quantity and sells it through various platforms.

With the Fast-Growing demand of menswear- casual wear and formal wears. Vakiria has been preparing
its infrastructures and workers to launch its very own ‘Vakiria MEN’ brand. Vakiria has acquired raw
materials for menswear from every part of the country. Apart from womenswear, it is the company’s
vision to dominate the market in menswear in the coming year not only in the local market but also
nationally and internationally. With ten years of operation in the fashion industry, it is clear that the
fashion industry plays an important role because it is  directly concerned to one of the basic needs of
every citizen. As the first fully functional garment industry in the state, it is Vakiria’s main vision to
dominate the local market in every aspect by introducing the brand to different parts of the country.

Literature Review
Fashion has been a subject of keen interest in the world since time immortal and the race in the industry
has been as vigorous as ever and many researchers take it as a subject of research as the competition
in this industry is what drives many entrepreneurs to jump into the business. According to Pike (2015)
in an article she wrote stated that many fashion companies need to rethink their HRM functions and
policies and emphasised that HRM functions are not given much importance which is one of the
factors that employees in the industry cannot be retained and the best talent jump from one company
to the other as a lot of fashion companies do not give enough attention to their HR departments. In
another study Begum & Mohamed (2016) found that there is a strong and positive relationship between
HRM practices and job satisfaction and has a huge impact on the job performance of the employees in
BPO sector. Organisations cannot function without its employees and HRM plays the role and acts as

BATCH (2019) NUMBER OF TRAINEE CATEGORY 

FEBRUARY-APRIL 53 42 Tailoring, 5 printing,3 cutting, 3 
office staff 

MAY-JULY 30 25 Tailoring,2 printing, 3 cutting 

AUGUST-OCTOBER 30 30 Tailoring 

NOVEMBER-JANUARY 32 30 Tailoring, 2 printing 
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a bridge between management and the employees and provides a structure in such a way that it
satisfies both individual objective and organisational objectives.
According to Karuppasamy & Kumar (2014) human resource management is a comprehensive approach
to managing people that goes beyond the traditional personnel functions and due to this very reason
every organisation must focus on its HR department. Khan (2015) in his article also wrote on how
Indian retailers need creative HR practices to manage a huge workforce in a competitive environment
enhance the competency and retention of their employees as India is a place of diverse workforce the
need for a different approach and strategy to retain the best talent especially in the fashion industry.
Another study conducted by Nabi.N.Md , Syduzzaman MD & Munir . S Md (2016) also stated that the
level of job satisfaction and job performance is closely related and associated with the human resource
practices of the organisation. Therefore all of the literature clearly points out the fact that in order to
have a competent workforce the HRM practices play a major role in the level of job satisfaction
irrespective of the organisation. Boyad, Lyndon & Malekar (2012) discussed in their study on textiles
industry that employee satisfaction has a major influence on human performance through its impact on
individual motivation and job satisfaction and concluded on the importance of HRM activities in
industries.
The various literature reviewed have all found and stated the strong relation of HRM activities with job
satisfaction and productivity of employees in organisations around the world and none of the literature
reviewed have information on the importance and impact of HRM activities in the study area and
industry.
Need of the Study
The study intends to understand and study the HR Practices of Vakiria and its role in the overall
management of the company. The study focus upon various HRM activities practiced by Vakiria to
understand the job satisfaction of employees through it. The particular study also tries its best to list
out the problems of existing HRM practices system prevailing in the organization and to suggest
whether any improvements are needed for the existing HRM practices which will endorse management
and employee relationship.
Objectives of the Study

1. To examine and analyse the HRM Practices of Vakiria fashion industry.
2. To find the relation between HRM policies and Job satisfaction at Vakiria fashion industry.
3. To provide suggestions in regard to HRM policies and implementations at Vakiria fashion

industry.
Population and Sample
The population of the study was based on purposive sampling as the method is suitable for the
researcher who targeted a specific group of employees at Vakiria fashion industry that had been an
employee in the company for at least 4 years. A Survey Questionnaire consisting of 22 questions was
administered to the employees. The first part of the questionnaire consists of the demographic
information of the employees and the second part of the questionnaire consists of dimensions of job
satisfaction such as motivation , safety , worklife balance and health and other dimensions. The sample
size consists of 62 employees from different departments of Vakiria fashion industry.
Secondary data was collected from journals, periodicals, annual reports , research publication official
records etc.
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Findings
1. It has been found that Vakiria does not have any documentation of its HR Practices and

policies, but have adopted different kinds of HR Practices like:
a) Management:  The management style that Vakiria uses is considered effective as  retention

level of employees is moderately high.
b) Selection process: Employees are selected according to their level of skills. The criteria of

recruitment is different for each departments.
c) Extensive Training: Employees received training after recruitment for 2-3 months depending

on their level of expertise. The duration of the training may differ for each employee undergoing the
training.

d) Employee are given House rent allowance in terms of  providing hostels to the workers at
Vakiria AGMC.

e) Compensation / Benefits are given in the form of incentives and bonuses.
f) Biometric Enrolment is used for recording attendance, which is used for performance appraisal

of employees with high attendance are rewarded monthly.
g) Information is shared easily through group chats.

2.          The job satisfaction level is high as seen from the findings which are stated below:
a) The majority of the respondents are from the age group of 18 to 29 years, this is due to the

fact that Vakiria businesses involve a lot of manual work and younger, energetic workers are slightly
preferred.

b) The female composition of the respondents is very high due to the fact that the work carried
out in the fashion industry involves larger female participation as compared to male. This mainly
focused on the sewing/stitching works.

c) The majority of the respondents, as high as 74%  are located at AGMC, Luangmual.
d) It has been found that the managers communicate well with the subordinates. Majority of

the respondents  67% agreed that communication flows smoothly without any discrimination in the
workplace.

e) It has also been found that 81% of the respondents agree that they have the tools and
resources to do their job effectively and have the training they need to do their job. They also agree
that they are well utilized in their respective roles at the organisation.

f)  74% of the respondents agree that the amount of work expected from them is reasonable.
Respondents agree that it is easy to get along with colleagues and the same agrees that morale is high
in the department.

g) Out of 62 respondents, 58% respondents are satisfied with their salary/pay.
h) 66% of the respondents are either satisfied or very satisfied towards the benefits offered to

them. 67% respondents are satisfied with the working hours at Vakiria.
i) 77% of the respondents strongly agrees that the job responsibilities are clearly defined. 74%

agrees  that the tasks and duties are distributed fairly among the employees.
j) 81% of the respondents strongly agrees that their job helps in career development. 83%

respondents strongly agrees that the job helps improve personal development.
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d) Skill Improvement
e) Precautionary details in manufacturing
f) Treated employees as one big familySuggestions

TABLE 3 : CORRELATION STATISTICAL ANALYSIS

Source : Authors Compilation
It can be observed from the table above that HRM activities are strongly related (.618) to Job satisfaction
at Vakiria fashion industry, which is also significant (0.00) . The table shows that the HRM activities
dimensions are highly corelated to job satisfaction in the organisaiton. Therefore HRM activities
should be given importance in the organisations to ensure job satisfaction and productivity of the
employees.
Suggestion

1. A written document of the HR Practices and policies will be useful for tracking employee
retention as well as employee satisfaction.

2. Wage system could improve. Some respondents suggest Vakiria to adopt Government wage
system.

3. Vakiria should introduce more incentives/bonuses so as to maximize the satisfaction level of
each employee.

4. Vakiria should try to widen their business in producing readymade every day wear since they
have adequate number of machinery available.

Conclusions
 It can be concluded from the findings of the study that majority of the employees were satisfied with
the current implementation of HRM activities of Vakiria fashion industry, and that there is a positive
relation of HRM activities and job satisfaction of the employees in the organisation. The study suggests
and recommends Vakiria fashion industry to improve their management in the areas like Wage systems
and Compensation/ bonuses.
The study can benefit other organisations in the region to give importance to its Human resource
departments so that the employees in their respective organisations can be more contented in their
working environment and finally be more productive.

 HRM activities Job satisfaction  

HRM activities        Pearson Correlation 
                                 Sig. (2- tailed) 
                                 N 

          1 
   
         62 

         .618 
         0.00 
         62 

Job satisfaction        Pearson Correlation 
                                 Sig. (2- tailed) 
                                 N 

         .618 
         0.00 
         62 

          1 
 
         62 

* Correlation is significant at the 0.01 level (2-tailed)   
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Abstract
In the last decade, there has been an increase in the new technology development and so also the use
of social media on a worldwide basis. Due to which, the hospitality industry has seen a dramatic rise,
thus providing a platform for new opportunities for attracting the consumers and progressing by
facilitating communication and empowering the guests with interactive forums. According to
Henderson (2017), around 62 % of the tourists are influenced though travel blogs and vlogs i.e.
video travelogues and the trend has been growing every year. As the state of Odisha has always been
known for a perfect blend of cultures, nature, spiritualities, religions and art, it attracts many tourists
from different corners of the world for witnessing its everlasting beauty of the astounding monuments
and temples. But it lags behind when compared to other states and countries of the world when it
comes to influence the tourists and their experience on hospitality. According to Dun and Bradstreet,
“Odisha achieved 10% higher growth rate compared to India’s growth of 6.5 % during 2017-18 and
is further poised to grow at around 7.14% growth, 12 % by year 2020.” Tourism and hospitality
being one of the six focus sectors of the state,can provide outstanding platform for business and thus,
promoting all round economic and social development for the people of the states. Here, travel blogs
can play a significant role in enhancing hospitality experience of the tourists. In this paper, a set of
20 questions was asked to 200 tourists who visited Odisha in the year 2019 during the period
October-December. The questions were based on certain demographic characteristics like firstly the
age of the tourists, the frequency of travel, from where did they collect the information before travel
and when do they access a travel blog and what influenced them in the travel blogs to travel to
Odisha etc. The result was such that many tourists believed that travel blogs do help in enhancing
the hospitality of a destination.
Keywords- Travel blogs, hospitality, Odisha

Introduction
The hospitality industry according to Page (2009) is, “the very essence of tourism, involving the
consumption of food, drink and accommodation in an environment away from the normal home base.
The very nature of hospitality involves hosting and hospitality, provided by a host and involving a
guest”. Hospitality is a fundamental part of tourism that provides opportunities in order to increase the
consumer spending ability thus, “creating a wave of secondary financial impacts” (Robinson, Smith
and Luch,2013). According to IUC and Facebook, “Always Connected” 2013 report, around 73% of the
tourists indulge in online travel search and further around 95% of them weigh their options before
buying a travel product. Oxman (2011), opined that authentic experiences when described make huge
amount of information valuable. Rak (2005) think that, “people who write blogs perceive themselves as
publishers, depending on the community who reads and builds the blog”.
Now a day’s people who use internet have a power to record their travel experience through travel
blogs as it serves as an accessible medium for sharing their views and opinions with the world so that
others can read and share their perception on the same (Treanor, 2009). There has been a growing trend
* Research Scholar, School of Hotel management, Siksha ‘O’ Anusandhan University, Bhubaneswar
** Associate Professor & Head, Department of  Tourism & Hospitality Management, Mizoram
University, Aizawl
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in hospitality as mentioned by Rauch (2013) is that of social media and communication that enhances
hospitality experience in the minds of people that further helps the travel industry to achieve their
goals. Beyond giving essential information, they also produce information about commercial providers
like hotels, hospitality experience, transportation, sight-seeing places, amusement parks etc. This word-
of-mouth information is regarded as powerful and trustworthy. When this informationis presented on
an electronic platform, they are available at an instant and it becomes easier to share with family and
friends and that directly influences the hospitality and tourism industry (Pan, Goldsmith and Litvin,2008).
In the last decade, there has been an increase in the new technology development and so also the use
of social media on a worldwide basis. Due to which, the hospitality industry has seen a dramatic rise,
thus providing a platform for new opportunities for attracting the consumers and progressing by
facilitating communication and empowering the guests with interactive forums. According to Henderson
(2017), around 62 % of the tourists are influenced though travel blogs and vlogs i.e. video travelogues
and the trend has been growing every year. As the needs of consumers keep on changing the experiences
are regarded as more important than the material objects. The number of blogs also tend to increase
with the demands. According to Roig (2013) the, “travel blogs are updated on a regular basis in a
systematic chronological order like blogs as the nature of the travel blogs which are posted have an
interactive base, which is well utilized to share experiences in form of content and photographs and
engages in commenting and giving feedbacks”. These blogs inspire people to travel to a particular
place and indirectly enhances the experience of a tourist destination. With the technology evolution
internet, the social media is used more than anything else by the tourism for their perfect tourist
destination. According to a survey conducted by the Travel Industry Association of America, “it was
found that 67% of the people referred to the Internet to find out tourist destinations, to check ratings,
to find the cost followed by 41% people who engaged in booking through the internet “ as said by Al
(2012).  Dun and Bradstreet (2017), opined that, “Odisha achieved 10% higher growth rate compared to
India’s growth of 6.5% during 2017-18 and is further poised to grow at around 7.14% growth, 12% by
year 2020". The prime focus of Odisha is moving into manufacturing and services sector. Therefore, the
Chief Minister of Odisha said that , the aim of the state is to become an, “investment destination” so
that there will be outstanding opportunities for the growth of business and so also in developing the
state and people in terms of socio-economic prospects which can only be possible by continuously
creating and developing the experience of the tourists. Travel blogs can be a great medium for enhancing
the experience of the tourists by sharing those with the prospective tourists who want to visit Odisha.

Literature Review
The word ‘blog’ can be described as a website where the blogging takes place and the author of the
blog is referred as a ‘blogger’. Blogging can be described as the activity of writing and interacting on
blogs where communication takes place within the community members. In other words, blogs can be
referred, “as a personal diary or as a review or for posting photos or recipes”. They are mostly
distinguished based on their content (Hyers,2010). Aho (2001) suggests that the tourist’s experience
can be summarized on four motivations they are, “the emotional experience, meaning to gather emotional
impressions, the informative experience, getting new intellectual impressions, the practice experience
e.g. improving skills; and the transformation experience, changing the traveler’s mindset”. According
to a study by Chung and Buhalis (2008), the prime reason that make people engage in travel blogs is
due to the sharing of experiences and information acquisition. As travel products are intangible in
nature therefore experiences make them inspire to travel before the traveler could visit the spot. Travel
blogs plays an essential role, as the information in it are more credible than the other impersonal tourist
information for which many travel bloggers write to stay connected with their family and friends thus
directly involving them with their own set of experiences (Banyas and Havitz,2013).
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Bosangit et al (2012) opined that the tourists benefit much more from an experience after it has taken
place and it is reflected as a platform like blog where the experiences are reflected and evaluated, with
stories of travel and the hospitality of a certain place is revealed , so also the risks and challenges are
shared, thus, constructing important aspects that the young generation up to the well-known travel
blogs and bloggers and these blogs are make favoured and that is found in internet online. According
to Baldo (2017), “there was a pattern of behavior which was recognized that included the low span of
Attention paid at videos, pictures and which replaces the content , and financial sectors, being back to
old and traditional ways of tourism and lastly India’s market will emerge differently”.
In order to construct authenticity of travel blogs, Mkono (2012) found out that the travel blogosphere
uses a particular kind of tourism language that includes an imagery, detailed language that includes an
imagery and a detailed language that attempts to make the experience visualized. KlitgaardPovlsen
(2010) has proved that there is a link between the tourist gaze and constructivist authenticity. He
opined that, “an authentic experience is supposed to depend on expectations, own beliefs, preferences
and gathered knowledge of a person, whereas the image a person creates of a place before visiting it
impacts the perception of authenticity. This in turn, results in experiencing a destination as authentic,
constructing the authenticity of the next object tourist gaze”.
The travel blogger has a great influence on the potential tourists as these bloggers have been successful
to establish themselves with their travel experiences in form of articles that reaches most of the people
than other ads or printable matters. This trend has been mostly started by the young generation as
they are the ones who share pictures and experiences about exotic destinations and give minute details
about it which is the reason why they have a large number of followers who inspire all kinds of
followers who inspire all kinds of travelers of various age-groups. The popularity of the blogs is
measured by the likes and followers they have. The audience thus judges and rates the blogger’s
experience by following the blog on a regular basis and giving it more likes and this affects travel as a
whole and so also the hospitality experience (Magasic, 2014). As the content of the travel blogs are all
about experiences, views and opinions of the travelers, it helps in creating a feeling of gathering data
about a certain place. The blogs are a mix of both positive and negative thoughts about travelling that
further helps in improvising travel preparation if the information provided is accurate (Thrum,2014).
The travel has changed a lot now when compared to the traditional means of travel like people have
gone from guidebooks to internet, pictures and blogs. “It was found that 87% of the millennial use
social media and blogs to receive travel information and rest 20% turn towards Pininterest and Twitter.
The various travel and hospitality brands take benefit from social media for future trips by increasing
hashtags of a brand, compelling the travelers by interesting content and pictures and also by encouraging
the ones who travel to share their post-trip views, opinions and experiences” (Brown,2017).

Methodology
A set of 20 questions were asked to 200 tourists who visited Odisha in the year 2019 during the period
October-December. The questions were based on certain demographic characteristics like firstly the
age of the tourists, the frequency of travel, from where did they collect the information before travel
and when do they access a travel blog and what influenced them in the travel blogs to travel to Odisha
etc. The study was conducted to find out whether the content of travel blogs were trustworthy or not,
whether they have an impact on tourists when it comes to enhance their hospitality experience, so also
the study was conducted to know why travel blogs are chosen over other forms of information and do
they play a significant role in influencing the perceptions and attitudes towards a particular destination,
in this study, about Odisha.
Data Analysis
1.Among the set of questions asked to the tourists the first question was that of the age of the tourists
travelling to Odisha. It was found out that out of the 200 responses, the major crowd was that of the
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young generation between the age of 15-35 years. The minimum age for the responses was kept as 15.
The result is as follows:

Table 1 Age representation of the sample study

Source: Source-Researcher’s own field data
Table 1 represents the age of the tourists of the study sample and the responses received who
participated in the survey that is the tourists who visited Odisha. The age group 15-25 years was the
highest in number that was 34%, then the next age group was from 25-35 years that was 28%. The age
group 35-45 years was 42 in number, while 45-55 years was 20. The least representation was that of the
age group 55-65 and 65 and above that was 5% and 2% respectively.
2.The next question was that of frequency of travel to Odisha. That was divided into four parts: for the
first time, second time, third time and more than three times. The frequency of the travel was studied to
understand people who have to visit Odisha whether they really like to visit Odisha and what made
them travel to Odisha if it was more than once. The result was many of them were first time travelers that
was around 55%, next were the second time travelers that was 26% who liked to explore more places in
Odisha were mostly adventure tourists or heritage tourists. 13% of the responses where they were
travelling to Odisha for the third time because they have their friends and relatives residing in Odisha
and for which they visit Odisha regularly and apart from it they love the hospitality of the people of
Odisha. The least was people visiting Odisha more than three times that was 6%.

Table 2 Frequency of Travel to Odisha

Source: Source-Researcher’s own field data

Age Group (in years) Percentage (in %) Frequency (Responses) 

15-25  34 68 

25-35 28 56 

35-45 21 42 

45-55 10 20 

55-65 5 10 

65 and above 2 4 

Total 100 200 
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3.What was the method of collecting travel information before a travel? To this the major response was
through travel blogs that was 58%, then many responded through family and friends that was 30%,
many of them responded through social media and other online platforms like google i.e. 10%. Only 2
% responded that it was none of the above.

Table 3 Method of Collecting travel information before a Travel

Source: Source-Researcher’s own field data
4.When do you access a travel blog? To analyze the impact of travel blogs on tourists this question
was asked to the tourists whether they accessed the travel blog before a trip, while on a trip or after a
trip to share their experience. The responses were more for before a trip, then for after a trip to share
their experience and least was for while on a trip.

Table 4 When do you access a travel blog?

Source: Source-Researcher’s own field data
5.Which online platform was most suitable to reach for knowing about a particular destination? To this
the respondents referred the travel blogs more as it was much easier to know about the destination i.e.
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 36%, next was the travel websites 26%, followed by Instagram with 20% and lastly Facebook with 18%.
Table 5 Online Platform suitable for knowing about a destination

Source: Source-Researcher’s own field data
6.What is the most reliable source of travel information? This information was collected to know what
is the most reliable source of travel information according to the tourists. The response was the highest
for Google with 38%, next was the travel blogs with 35%, next to it were the travel applications like
makemytrip, yatra etc. with 20% and other sources 7%.

Table 6 Reliable source of travel information

Source: Source-Researcher’s own field data
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7.Do travel blog’ experience influence your travel decisions? It was observed that 75% of the responses
were for it as their answer was ‘yes’ while 15% said ‘no’ and the rest of them said ‘maybe’.

Table 7 Travel Blogs’ experience influences your travel decisions

Source: Source-Researcher’s own field data
8.Does the various travel blogs create a need for you to travel? Majority of the respondents agreed to
this that the travel blogs do inspire them to travel and thus create a need in the mind of tourists to travel
to different place while only 10% disagreed to this statement.

Table 8 Travel blogs create a need to travel

Source: Source-Researcher’s own field data
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9.Does the travel blogs provide adequate information for travel? To this majority of the respondents
said that they sometimes provide adequate information for travel while others said that they always
provide adequate information about a particular destination. Few others did not feel that the travel
blogs provided adequate information.

Table 9 Travel blogs provide adequate information

Source: Source-Researcher’s own field data
10.The travel blogs help in taking decisions about travel. It was observed that many tourists positively
responded to this statement that is 85% where rest of the tourists disagreed to this statement with 15%.

Table 10 Travel blogs help in taking Travel Decisions

Source: Source-Researcher’s own field data
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11.What aspects of the travel blog makes it more authentic in nature? The options given to the tourists
were pictures or photographs of the destination, travel content, both travel content and pictures and
if the travel blog belonged to friends and relatives. Around 68% of the tourists responded that both the
travel content and pictures make the travel blogs more authentic in nature. 15% of the tourists preferred
travel content while 5 % of the tourists said that it was the pictures or photographs of the destination.
12% of the tourists said that they found travel blogs more authentic if it belonged to their friends and
relatives.

Table 11 Aspects of Travel Blog that makes it more authentic in nature

Source: Source-Researcher’s own field data
12.Do the travel blogs feature places of Odisha like other popular destinations in India? Around 48% of
the tourists agreed to this statement that places of Odisha gets features in  many travel blogs while 52%
of the tourists disagreed by saying that they haven’t seen much of the places in Odisha getting
featured in travel blogs.

Table 12 Do the travel blogs feature places of Odisha like other popular destinations in India?

Source: Source-Researcher’s own field data
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13.What influenced you to travel to Odisha? To this around 39% said that they had read about Odisha
in some of the travel blogs which attracted them to come to Odisha. 35% of them said that they saw ads
or promotions about Odisha in television or radio, 20 % of them heard them from their friends and
relatives while 6 % said that it was from other sources.

Table 13 What influenced you to travel to Odisha?

Source: Source-Researcher’s own field data
14.Why do you prefer to use a travel blog before a trip? There were many responses to this question
which are sorted to different segments. Around 32% of the tourists said that it saves a lot of time in
research, majority of the tourists i.e. 38% said that the information provided was experienced by real
travelers so it was from an experienced source. Around 20% said that the information was reliable in
nature for which they preferred to use a travel blog before a trip. The rest of the 10% said that the
content found was interesting in nature compared to other travel platforms.

Table 14 Why do you prefer to use a travel blog before a trip?

Source: Source-Researcher’s own field data
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15.Why do use a travel blog in spite of having many other options online? Around 45% responded
they found the information reliable and authentic in travel blogs, many said that it was easier to use and
browse (36%), while 19% said that they used other travel platforms and not the travel blogs.

Table 15 Why do you use a travel blog in spite of having many other options online?

16.Do travel blogs help in marketing and promoting a destination? To this majority of the respondents
said that yes it does help in marketing and promoting a destination, while 15% of the respondents said
that travel blogs might contribute in some way in marketing a destination and the rest of them denied
by saying that it doesn’t help in promoting a destination.

Table 16 Do travel blogs help in marketing and promoting a destination?

Source: Source-Researcher’s own field data

Source: Source-Researcher’s own field data
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17.Can travel blogs help in enhancing a destination’s image by writing about its hospitality? Many of
the tourists said that travel blogs can enhance a destination’s image by writing about its hospitality,
7% of them disagreed to this, while 28% of the tourists said that maybe it will to some extent enhance
the destination’s image.
Table 17 Can travel blogs help in enhancing a destination’s image by writing about its hospitality?

18.Rate your experience on Travel blogs starting from 1 excellent to 5 horrible. This was asked to the
tourists to know their experience about travel blogs and to rate them on a scale of 1 to 5. 1 being
excellent, 2 good, 3 Sometimes good sometimes bad, 4 Bad experience and lastly 5 Horrible. The result
is as follows:

Table 18 Rate your experience on Travel blogs starting from 1 to 5

Source: Source-Researcher’s own field data

Source: Source-Researcher’s own field data
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19.Do you refer to Travel blogs before taking travel decisions? Many of the tourists said that they do
refer to travel blogs before taking any travel decisions, while 10% of them said that they didn’t refer the
travel blogs before taking any travel decisions and around 35% said that they sometimes referred the
travel blogs before taking travel decisions.

Table 19 Do you refer to travel blogs before taking travel decisions?

Source: Source-Researcher’s own field data
20.What is the most important aspect of Travel blog? Rate the following in terms of its importance
(Content, images, interface, colors used and layout). The content of the travel blog was found the most
important in travel blog i.e. 33%, next were the images associated with the destination, the interface was
the next parameter that was found important. The colors used to make the travel blog attractive was
more important than the layout of the travel blog, which was found to be least important.

Table 20 What is the most important aspect of Travel blog? Rate the following in terms of its
importance (Content, images, interface, colors used and layout).

Source: Source-Researcher’s own field data
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Conclusion
The purpose of the study was to know how travel blogs can help in enhancing the hospitality experience
of a destination and that was described through a case analysis of Odisha. The study used survey
method to get information from the tourists. The survey that was conducted had 200 respondents aged
from 15 years to 65 years and above. The survey consisted of people who visited Odisha in the year
2019 between the period October-December when Odisha receives the maximum number of tourists.
The questions were based on different aspects of travel blogs and how the tourists used them. It was
found out that the travel blogs inspired the tourists to travel and so also helped them in taking travel
decisions.
The tourists preferred to go through the travel blogs of their friends and relatives and was the most
preferred online travel platform that was reached out when looking for travel information. Many of the
tourists accessed the travel blog before a trip as it gave them details about a destination, like where to
stay, what are the best services available, how is the hospitality of a destination, what are the travel
services available, what are popular tourist sites to visit etc. It was found out that the travel blogs were
the most reliable source when it came to seek travel information. The content of the travel blog fulfilled
the tourist’s need for information as it was from real travelers who wrote about their experiences. Both
the travel content and images or photographs of the destinations trade the travel blogs more authentic
in nature.
It was observed that many people didn’t find the places of Odisha getting featured in the travel blogs
like other popular destination in India. This is were Odisha needs to come up with its own set of travel
blogs and travel bloggers, so that it can further help in enhancing a destination’s image and so also the
hospitality of the place. Travel blogs greatly help in promoting and marketing a destination and so also
its hospitality as many tourists have pointed out regarding its ability for the same. Travel blogs are
easy to use over other travel applications and websites. Moreover, the number of followers the travel
blogs have makes it more trustworthy.
According to Bauman (2010), “in the current society the quantity of connections is more important
than their quality”. The three-dimensional approach of the travel blogs of photos, content and videos
makes an everlasting impact on the tourists for which the connections are much higher in the travel
blogs now a days that gains a greater number of followers. The hospitality and travel industry should
make travel blogs as a part of their marketing plan so that they can witness a positive development in
the future. As the technology is getting advanced in nature, the development of the tools also occurs
at a faster pace, for which people from all corners of the world have started using the travel blogs and
vlogs that indirectly or directly affects their travel decisions.
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Abstract
Effective corporate governance is always very important for the functioning of every sector or industry
and when it comes to banking industry it becomes more critical to have a good governance structure
as the banks are the most important pillars of the economy of a nation. A sound banking system
ensures the financial stability in the county and the ways they perform their function bring flow in the
growth of economy. The main agenda of corporate governance is to safeguard the interest of the
stakeholders which are directly or indirectly related to the bank. Our country has witnessed many
banking fruds some of them which took place recently were Punjab National Bank-Nirav Modi,
Gitanjali Group- Mehul Choksi, IDBI Bank- C Sivasankaran, Laxmi Vilas Bank and Punjab and
Maharashtra Cooperative (PMC) Bank. These frauds have rocked the country and also effected the
financial health of the banks and the nation Though our government and law regulating agencies
has timely revised the corporate governance norms so that these frauds can be tackled but it seems
that there are still some loopholes. So in the present study an attempt is made to study the impact of
corporate governance on the performance of the banks. For this nineteen public sector banks were
taken out of total twenty one public sector banks because data to two banks i.e. Central Bank of
India and UCO bank were not available. The study finds that at present there is a negative impact of
corporate governance on the performance of public sector banks in the given period of time.
Keywords: Corporate Governance Index, Board Structure, Independent Directors, Return on Assets,
Capital Adequacy Ratio, Non-Performing Assets,

Introduction
The role of banks in an economy is very important. They are the most important entities which help in
regulating the economic policies of a nation and provide stability to the financial structure of a country.
If we talk about corporate governance in field of banking sector, we will find a lot of studies have been
done but as it has been witnesses that due to new frauds in banking industry the structure of corporate
governance is modifying day by day and new amendments have been add to make the corporate
governance structure more effective. “Y.V.Reddy the Deputy Governor of RBI” has presented a paper
in 2002 at “World Bank” which explains “the corporate governance challenges in Public sector banks
in India”. The findings says that “the relevance of more research on corporate governance in public
sector banks needed since they dominate the banking industry and also are unlikely to exit from the
banking business though they may get transformed.”
Jalaan (2002) also quoted in annual day lecture at “National Institute of Bank management” that
“markets are more free and more complex and what happens in banks is a concern for all since there is
a fear of contagion and above all we live in a more volatile and interlinked world where effects are
instantaneous.”
Good and effective corporate governance mechanism can help the managers in proper allocation of the
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capital and the customer savings which will be ultimately beneficial for the the customers and the
banks. Good corporate governance will keep a check on the managers so that they do not misuse there
powers and the trust of the stakeholders can the maintained.
Another major area of debate is the ownership of the banks. In our country all the public sector banks
has a very high ratio of government ownership and because of this also some governance issue were
arising so the Finance Ministry has asked “The government is essentially a major shareholder. So, this
need to be aligned to the best corporate practices. The shareholding needs to come down to at least 52
% in the first phase. As and when market condition allows, banks will take step in that direction. They
have all the permission in hand”- “Financial Services Secretary Rajiv Kumar told PTI.”

About Public Sector Banks in India
According to “Department of Financial Services”, “Government of India”, there are 21 public sectors
banks as on 30 January 2020.

Table- 1 Public Sector Banks in India

Source: https://financialservices.gov.in
Objective

1. To study corporate governance by constructing “Corporate Governance Index (CGI)” of the
public sector banks in India.

2. The second part of the study is to analyse, how corporate governance impact the performance
of the public sector banks in India.

Hypothesis
H0 There is no significant impact of corporate governance disclosure on the performance of the bank.
H1 There is significant impact of corporate governance disclosure on the performance of the bank.

Allahabad Bank Indian Bank 

Andhra Bank Indian Overseas Bank 

Bank of Baroda Oriental Bank of Commerce 

Bank of India Punjab National Bank 

Bank of Maharashtra Punjab & Sind Bank 

Canara Bank Syndicate Bank 

Central Bank of India  Union Bank of India 

Corporation Bank  United Bank of India 

Dena Bank  UCO Bank 

IDBI Bank Ltd. Vijaya Bank 

State Bank of India  
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Research methodology
Population
There are total 21 public sector banks in a India according to “Department of Financial Services”,
“Government of India”, as on 30 January 2020.  For the study nineteen (19) public sector banks were
taken out of total twenty one public sector banks were taken because data to two banks i.e. Central
Bank of India and UCO bank were not available.
Period of the study
The period of the study was of five years i.e. from 2014-15 to 2018-2019.
Sources of data
The study is based on secondary data which was taken from banks’ annual reports, websites, journal
articles, and CMIE Prowess data base.
Variables and Data analysis tools
In the present study, relationship between corporate governance and performance of the public sector
banks was studied. For bank performance “Return on Assets (ROA), Non-Performing Assets (NPA)
and Capital Adequacy Ratio (CAR)” were taken.
For corporate governance, Corporate Governance Index (CGI) was constructed. To construct CGI,
Board size, Board meetings, independent director’s ratio, promoter’s equity and Institutional investors
was used.
Board Size is taken randomly by following Arora and Bodhanwala (2018) who has constructed CGI of
587 Indian listed firms.

1. If the board size is 5 or less, score will be 0.50
2. If the board size is 6 and 7, score will be 0.65
3. If the board size is 8 and 9, score will be 0.80
4.  If the board size is 10 and 11, score will be 1
5. If the board size is 12 and 13, score will be 0.95
6. If the board size is 14 and above, score will be 0.90

For board meeting it is required that every bank to have at least 6 board meeting in a year. In the present
study, if the bank is conducting less than 6 meeting in a year then 0 is awarded, if the number of
meetings is between 6 to 10 then 1 mark is given  and if number of meeting  in an year is more than 10
then 2 marks is given.
For independent directors the ratio of independent directors by total number of directors was taken.
“Financial Services Secretary, Rajiv Kumar” of Government of India has told that the government has
decided to bring down its stake upto 52 percent so that corporate governance can be improved. In the
present study those banks which has promoter’s equity i.e. government stake upto 52 percent, they
have been awarded 2 marks  those banks which has promoter’s equity between 52 to 62 percent, they
have been awarded 1 mark and those banks which has promoter’s equity more than 62 percent, 0.5  mark
was awarded.
For institutional investors the percentage given in each year was taken.
After getting all the score, CGI was constructed by adding the scores of each year.
There were three control variables also which were taken to balance the model. Those three variables
were size of the bank which was calculated by natural log of total assets, Age of bank (form the date of
inception) and leverage which was calculated by debt equity ratio.
After the data was collected, correlation and regression analysis was used to test whether there is a
significant impact of corporate governance on bank performance or not.
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Data Analysis
Table-2Average Corporate Governance Index score of Public Sector Banks of India

Source: Author’s calculation

The above table shows the average corporate governance index score of the public sector banks of
India in five year. The median score is 18.98 and it can be seen that the score of 9 public sector banks
is above median score and remaining 10 is below the median score. The highest CGI was obtained by
Corporation Bank i.e. 30.308 and the lowest is obtained by United Bank of India i.e. 7.636.

Banks Average CGI 

score of five years 
Median Score Ranks 

Allahabad Bank 21.956 

18.98 

5 

Andhra Bank 14.852 14 

Bank of Baroda 20.756 8 

Bank of India 19.120 9 

Bank of Maharashtra 10.196 18 

Canara Bank 16.736 13 

Corporation Bank 30.308 1 

Dena Bank 21.008 6 

IDBI Bank Ltd. 17.458 11 

Indian Bank 12.150 16 

Indian Overseas Bank 18.948 10 

Oriental Bank of Commerce 28.200 2 

Punjab & Sind Bank 13.562 15 

Punjab National Bank 22.836 4 

SBI 25.088 3 

Syndicate Bank 16.800 12 

Union Bank of India 20.798 7 

United Bank of India 7.636 19 

Vijaya Bank 11.526 17 
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Table-3 Descriptive Analysis of Independent Variables

           Source: Author’s calculation
The above table shows that the mean value of the CGI, Leverage, Size and Age. The mean CGI score of
all 95 observations i.e. 19 banks for five years was 18.417 and it varies from 7.510 to 30.400. The mean
of other variables i.e. leverage, size and age was 16.250, 6.495 and 93.968 respectively. The standard
deviation in age of the banks is very high as some banks have incorporated after independence and
some companies were incorporated way before independence of India.

Table-4 Correlation matrix of the variables

 Source: Author’s calculation

The above table shows the correlation between the variables. CGI has a negative relationship with
ROA, CAR and NPA. Leverage shows a negative relationship with ROA and CAR but positive
relationship. Size has a positive relationship with ROA and CAR but negative relationship with NPA
and Age has a negative relationship with all three i.e. ROA, CAR and NPA.

 Mean Standard 

Deviation 

Maximum Minimum 

CGI 18.417 5.833 30.400 7.510 

Leverage 16.250 16.250 25.600 11 

Size 6.495 0.352 7.589 5.985 

Age 93.968 23.293 153 50 

 

 ROA CAR NPA CGI Leverage Size Age 

ROA 1       

CAR .0375 1      

NPA -0.627 -0.329 1     

CGI -0.177 -0.073 -0.023 1    

Leverage -0.204 -0.424 0.007 -0.080 1   

Size 0.124 0.338 -0.168 0.449 -0.239 1  

Age -0.003 -0.080 -0.155 0.164 0.149 -0.005 1 

 



46

Impact of Corporate Governance on Profitability by using regression analysis

Source: Author’s calculation
***, **, * indicates significance at 1%, 5% and 10% levels, respectively.

Source: Author’s calculation
***, **, * indicates significance at 1%, 5% and 10% levels, respectively.

Source: Author’s calculation
***, **, * indicates significance at 1%, 5% and 10% levels, respectively.

 Table-5 Return on Assets 
Variables Coef. t-Statistics Prob. 

CGI -0.048 -2.67 0.009*** 

D/E Ratio -0.064 -1.83 0.071* 

Size 0.574 1.89 0.062* 

Age 0.003 0.74 0.462 

Constant -2.489 -1.19 0.237 

F-statistic 3.02** 

Adjusted r2 0.079 

 

Table-6 Capital Adequacy Ratio 
Variables Coef. t-Statistics Prob. 

CGI -0.0546138   -2.73 0.008*** 

D/E Ratio -0.1516339     -3.91 0.000*** 

Size 1.244035     3.69 0.000*** 

Age 0.0010453     0.23 0.818 

Constant 7.035682 3.04 0.003*** 

F-statistic 9.56*** 

Adjusted r2 0.267 

 

Table-7 Non-Performing Assets 
Variables Coef. t-Statistics Prob. 

CGI 0.058 0.87 0.384 

D/E Ratio -0.013 -0.11 0.916 

Size -2.072 -1.85 0.068* 

Age -0.024 -1.63 0.107 

Constant 21.359 2.77 0.007*** 

F-statistic 1.45 

Adjusted r2 0.018 
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Findings
In the study it was found that corporate governance index score of only 9 banks was more than median
score and remaining 10 banks have scored below median. It means those ten banks which have scored
below median score have to make more efforts to touch the optimum score. On the basis of average CGI
score Corporation Bank was the best and United bank of India was the worst.
The Karl Pearson’s coefficient of correlation was applied on the variables to analyse the relationship.
From the results it was found Corporate Governance Index (CGI) has a negative relationship of 0.177
with Return on Assets (ROA). The regression analysis also states that there is a negatively significant
impact of CGI on ROA.  Though it is expected that there should be a positive relationship of CGI with
ROA but there are many reasons which affect this relationship. Banking sector in India specially public
sector bank are facing lots of ups and down, and due increase in number of frauds in public bank
recently government has started focusing more on improving corporate governance norms which may
positively impact the ROA in future.
The correlation results shoes that CGI has very weak but negative correlation i.e. of 0.073 with Capital
Adequacy ratio (CAR). Here also the regression result shows that there is a negatively significant
impact of CGI on CAR. In this case also it is expected that there should be a positive impact of CGI on
CAR. But it is also discussed earlier that recently our banking sectors is not performing well and
instead to keeping more capital to tackle the risk banks are applying those capital for investment
purpose. The new CGI norms will definitely help the banks in coping up with the odd situations soon
and this will make the relationship between CGI and CAR positive.
The correlation result of CGI and Non-Performing Assets (NPA) is weak and negative i.e. 0.023 which
is good for the banks. It means increase in CGI score with leads to decrease in NPA.
The regression result also shows that leverage has a significant impact on ROA and CAR. Size of the
banks also has a significant impact on ROA, CAR and NPA. From the overall results it was found that
CGI has a negative impact on performance (ROA and CAR) of the public sector banks in the given
period of time.  Hence the study rejects the null hypothesis (H0) and accepts the alternative hypothesis
(H1). Previous studies like Coleman and Pee (2006) have also shown similar results
Conclusion
As it is very clear that the present economic conditions of our country is not very good but our
government is try every possible way to cope up with economic slowdown. Our country has also
witnessed many banking frauds like were Punjab National Bank-Nirav Modi, Gitanjali Group- Mehul
Choksi, IDBI Bank- C Sivasankaran, Laxmi Vilas Bank and Punjab and Maharashtra Cooperative (PMC)
Bank and for that also our government and the policy makers are constantly working so that the
governance structure can improved and these frauds can be minimized. The present study was done to
know the impact of corporate governance on the performance of public sector banks in India and the
results were not as expected. CGI has shown a negatively significant impact two dependent variable i.e.
ROA and CAR. There can be other reasons also for this negative relationship. The new corporate
governance norms may take some time to adjust with bank environment and bank police will definitely
show a positive impact once the totally align with new governance norms.
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A Critical Analysis on Peace Through Tourism: A Case Study on
Odisha
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Abstract
Peace could be defined as the most favourable mental condition and sustainable for quite a long
time. As a result, harmony can be sustained between the functioning of body and mind to restore
positive impulses for living a better life. As all the days bring change through the sunrise and the
world is revolving around the sun as well as rotating against its axis, it could be easily speculated
that all the earthen articles has a hidden force for a certain immediate change. In the same way a
latent drive stimulate human beings all the times for searching a little change for attaining the most
pleasing mental condition which is nothing but peace. At the present time people of modern age
became suffocated with their work pressure and with their inhabitant. Tourism existed in front of
them as the only alternative tool for venturing any kind of change to restore peace. Here in this study
an endeavour is made to analyze the effectiveness of tourism for obtaining peace not only at the
individual level  but to explore the opportunity behind this trend for transforming positive motiva-
tion into successful  processes of reconciliation of bringing peace in most of the sensitive regions.

Introduction
Several authors in their studies conducted across the world have inferred about the importance of the
phenomena called tourism as it promotes trust and understanding between people from different
origins and cultures. Through these interconnected and mutually affecting activities, the concept of
‘Peace’ through Tourism has emerged. But tourism and peace are two different words with two different
meanings. So there exists a strong need in the modern society to raise the concepts of Peace & Tourism
for debates. In this paper, we have tried to understand the true meaning and scope of the notion called
Peace through Tourism and tried to propose a rationale concept for the same. No doubt tourism
industry is gaining momentum “as one of the most remarkable economic and social phenomenon”
(WTO, 2005: pp. 104). The World tourism statistics aptly supports this statement through its numbers
and statistics. The international tourist influx have vastly increased over the years from a mere 25
million in 1950s to 691 million in 2003, and projected to reach beyond the 1.6 billion mark by the end of
the year 2020. (WTO, 2005).  From this phenomenal growth, it can be stated that the tourism has an
affluent effect on the economies as well as act as an affecting factor for ensuring world peace through
its operations. Authors like D`Amore (1988) and Kelly (2006) support this concept of Peace trough
Tourism, and suggest that as the tourism plays a pivotal role in bringing people from different cultural
background together, it can certainly acts as a meditating factor in understanding each other and
thereby help in fostering peace between different cultures. This rapid progression and popularity of
tourism all over the globe significantly indicates that it has the tremendous potential toward fostering
of peace among the modern human society.  The positive changes incurred by means of tourism are
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mostly visible and has been observed since its inception. These are like transformation of relationship
and reduction of animosity as well as misunderstanding, up-gradation of standard of living contributing
to profound happiness through entertainments and the likes. But few of the changes and the same
positive changes cannot be significantly felt which are like the latent motivational drives for achieving
eternal peace and harmony. Peace can be restored in places like Jaffna peninsula in Srilanka which has
been affected by extremism & terrorism since last many decades through the people implementation
and utilization of the phenomena of tourism. The New York Times in 2010 has marked it as number one
destination in the South East Asia. After the decades long civil war ended there, the local Government
turned towards the promotion of tourism sector in order to build the nation as well as foster peace in the
region. Most of the popular destinations that were closed during the conflict have been opened to
both local and international tourists. Therefore, as the case of Sri Lanka illustrates, tourism can certainly
help the war affected societies in recovering from the devastating effects of wars and diminishing the
cultural and psychological barriers between the people. From the example, it can be proved that, the
tourism industry is not just about generation of income rather provides a great platform for promoting
peace. The breaking up of iron curtain in Europe or the openings of doors of communist China are the
best examples of tourism fostering peace. Peace is nothing but a state of mind receiving a greater
degree of pleasure and happiness. Peace can be generated through activities and on the other hand
tourism encompasses all that activities which are mostly psychological in nature and resulted by the
process of social exchange. Tourism breaks the monotony and stimulates the vibrancy. Tourism also
helps to rejuvenate and invigorate people to make then more energetic and dynamic.

The most interesting relationship between the words tourism and peace is “When there is
tourism, there is peace and where there is peace, there is tourism”. So it is well understood that peace
can be derived from multi-dimensional sources. The humanitarian behavior as well as the surrounding
environment affect the tourism activities and thereby affect the degree of peace. Due to this connection
between the terms tourism and peace, many researchers from diverse fields have shown keen interest
in assessing the tourism’s potential for peace making. However, there exist some opposing views that
claim that ‘Tourism is only the beneficiary of peace and not generator of peace’. Quite a time, it has
been proved that the tourism activities can only be possible in peaceful areas rather than the disputed/
war affected areas. Some researchers also pointed about the negative side of tourism by stating that it
affects and exploits the local population and destinations through the “commoditization” of its activities.
Since these contradictory statements are in effect, there lays a strong need to examine this new concept
of tourism and peace. It has become very essential to recognize the true definition of tourism and
understand its growth over the past decades. As per the World Tourism Organization (WTO), “Tourism
comprises the activities of persons travelling to and staying in places outside their usual environment
for not more than one consecutive year for leisure, business, and other purposes”. Hunziker and
Krapf, the Swiss researchers of tourism and professors, define Tourism as the “sum of phenomena and
relationships arising from the travel and stay of non – residents, in so far as they do not lead to
permanent resident and are not connected with earning activity”. These definitions point towards
distinctive characteristics with the tourism activities  that makes it unique from other forms of travelling.
Majorly, the definitions states tourism as temporary activity of travelling to an unfamiliar location on
temporary basis with no intention of permanent employment or settlement. The popular notion of
liberal peace theory advocates towards the relation between tourism and its effect on peace-building
practices and states that the activities of liberalization and establishment of democratic political systems
in the conflicting regions would definitely lead towards establishing long-term peaceful measures. But,
this effect of liberalization, privatization and globalization has its own share of controversies like
exploitation of native citizens, resources, and environment which can be stated as the dark side of of
“profit based” free marketization and often attracts criticism. Therefore, the issue of tourism industry
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and its effects on economies has not become a settled issue as it has not been proved as a suitable way
to prevent structural violence and enhance peace in the stated areas.

Furthermore, tourism always help in improving the relationship between government-
government, government-citizens, and citizen-to-citizens which further derives the activities of
diplomacy. This form of diplomacy further assists the spread of information as well as knowledge on
societies, cultures, and their perspectives through its activities. Thus, we can derive that tourism
always help in establishing international relations at all levels. It also initiates the infrastructural
developments like building up of roads, improved water and sanitation systems; airports, hotels etc.,
and become beneficial for both the tourists and the local population. Another major breakthrough of
the concept of peace through tourism is to cross the boundaries of ethnic, race, and regional differences.
These discussions, actually correlates the positive aspects of peace theory’s suggestions about global
civilization that aims towards improving global partnerships between countries.

Objectives of the Study
Ø To determine the rationale for inclusion of peace through tourism.

Ø To derive a conceptual framework on which peace through tourism is based.

Ø To determine the initiatives for fostering peace through tourism at the individual, community
and international levels.

Ø To recognize the limitations, if any.

Rational concepts
From the discussions in the above section, we can derive that tourism activities at a particular

region has its own share of positives and negative impacts. However, the negative impacts can be
mitigated by means of alternative tourism which facilitates growth and sustainability which eventually
lead to bring peace. Emerging concepts in tourism phenomena like the eco-tourism, responsible tourism
and sustainable tourism can certainly act as the major forces for sustainable developments through
alleviation of poverty, conservation of history & heritage, and protection of environment. The concept
of Eco-tourism defines it as the activitity of travelling in a responsible manner that can help in
conservation of the environment and thereby help in improving the welfare of local people. Gradually,
the tourists also are becoming conscious towards the negative effects of tourism such as degradation
of natural habitats and destruction of local heritage and social values which possess danger to its
sustainability. Many surveys have shown that most of the tourists prefer visiting the places where the
natural habitats are intact and they love to see the host communities empowered. Similarly, there is a
sharp increase in the tourists’ eagerness to experience & participate in the cultural uniqueness of each
region and undertake the culturally interactive activities. At an overall level, the soul of all these new
emerging concepts in tourism is to grow the interconnectivity between people belonging to different
cultures and thereby establishing a strong relation between the environment and people. The
fundamental benefit of these alternative forms of tourism is to preserve and protect the natural resources
for the next generations. These alternative concepts in tourism can also help in preserving the folklores,
traditions, and cultural monuments, etc. Another angle of this phenomenon is about empowering the
women both financially and socially. This benefits the women in the host areas to generate income as
well as have a say in all family decisions. People of all age can avail these benefits as there are no age
restrictions for these jobs. Therefore, it can be stated that the activities of tourism can definitely help
in contributing towards achievement of the Millennium Development Goals specifically to the aspect
of gender equality also. At the overall level, proper planning & execution in the tourism sector can pave
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way towards sustainable development by reducing many modes of factors associated with different
types of conflicts. But for this, the concept of Sustainable tourism demands careful planning and ask
for the involvement of all key stakeholders from all walks of the society. At the most fundamental level,
it requires even allocation & distribution of resources to fulfill economical, cultural and social needs,
while maintaining the sustainability of the natural environment. If properly done, the benefits of tourism
can be many folded and can greatly exceed the costs.
Odisha

Odisha is popularly known all over the world from the time immemorial for its huge religious
significance. The most sacred and holiest place of Hindus, Puri is one of the ‘Char Dhams’ in Hindu
religion. Each Hindu must travel these four Dhams in order to attain moksha or Nirvana. So the
germination of peace started in Odisha first, then gradually the opportunities for tourism must have
been undermined. Magical attraction of divine and spirituality attracted a million tourist from every
corner of this world to enjoy not only the Odisha’s temple architecture but for the peace. Amongst the
various other places at Odisha, Puri is hugely popular amongst the visitors as it is believed to be the
abode of the Lord Vishnu known as Shree Jagannath which is hugely popular for its rich cultural
heritage, and offers a state apart level of tranquility and wisdom. The culture, the cuisine, the people,
and the nature provides an unique blend to Puri that attracts millions of people every year. It is
considered to be one of the four holiest shrines or places in Hinduism and indentified as the prime force
against the negativity. Apart from its spirituality, the culture and scenic beauties in and around the city
has helped it to gain importance from Pan-India to pan-continental over the years. This situation is
further strengthen by the celebration and organization of the world famous Car festival of the Lord
Jagannath followed by Puri beach festival that represents a fine blend of spirituality and sensory
pleasures. Also, the historic dance form of Odishi as well as the Kalinga school of architecture and the
world famous Mahaprasad of Puri region have projected it as an amalgamation point of projecting
universal brotherhood and undoubtedly helped the place in gaining international attention. Another
significance example of peace in the place is associated with the famous history of Kalinga war that
happened near the capital city of Bhubaneswar near Dhauli Stupa that changed the blood thirsty
emperor Ashoka to become a Budhist monk in his later life and preach peace and universal brotherhood.
Besides these, there exist a lot more places like Lalitgiri, Udayagiri, Ratnagiri and Langudi which are
synonyms with the word peace in this respect.
Odisha tourism could reflect fostering peace through tourism remarkably at a place called Mangalajodi
in and around Chilika Lake. While sailing in boat, one can enjoy watching migratory birds resembling
any documentary films. Scenic beauty of this village and its vast wetland attracts thousands of
colourfulmigratory birds. Its wetland now hosts more than 1,50,000birds in the peak season. Real
treasures of Mangalajodi are birds and the conservation efforts of the community which are interwoven
together where each fiber is natural. The nonstop poaching and killing of birds could have been
completely stopped by the active community participation. A complete process of transformation took
place among the localities for the sake of tourism.

Although the cultural tourism is not coming under the alternative tourism still it has a great
potential of facilitating tourist’s length of stay as well as retention and provoking repeat visit intentions.
Apart from the hugely popular classical Odishi dance, there exist numerous local folk dances which are
equally famous in the state. These have been identified as the local ancient sources of entertainment
for the natives in rural places. Fairs, festivals, and religion have always provided a unique definition to
the culture of the place. Danda nata Dance is the most ancient form of folk-dances in Odisha where the
devotees walk on a mud based bed filled with hot charcoals otherwise known as the fire walking, on
walking on the sharpened swords, piercing with hot nails on the skin or tongues etc. as marks of their
devotions towards the lords and praying to get nirvana for their sins. Other dance forms like Ghoda
nacha, gotipua nacha, Sabara sabaruni nacha, Kela keluni nacha that provided substantial evidences
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towards the rich cultural heritage of the region and foster peace amongst the citizens. The Guinness
World Records (GWR) finally enlisted the gala Odishi dance programme that was organized in Kalinga
Stadium of Bhubaneswar on 23 Dec 2011. On the eve of International Odishi Dance festival, 555 Odishi
dancers from across the world performed Odishi dance continuously for 28 minutes on the same
platform. Odishi dance is not only popular in Odisha but also throughout India and abroad which
people love to watch this dance form. Odishi dance is one of the most beautiful and classical Indian
dance styles. It has been said that the dance form is almost two thousand year old. During the older
days the dance was referred to as “Odra-Nritya”.

All the time, it may not be true that alternative tourism can have a positive drive for fostering
peace. Sometimes, the special interest tourism can also act more dynamically in respect of contributing
peace. The ideal craft village Kesna of Khiching can be the best example in case of Odisha tourism.
Pilgrims and tourists who arrive at Khiching head towards the architectural marvel of Kichakeswari
temple, one-of-its-kind in India. A visit to Khiching will remain incomplete without visiting the nearby
village of Kesna. One will have the opportunity tocome across sculptors carving idols and household
objects. Now niche tourism and the special interest tourism have given a new turn by helping tourist
retention and length of stay by fostering peace.
Literature Review

In view of the famous writer Henry Miller, destinations are never about a place, rather they are
opinions and new ways of seeing the things. Since the 1980s, the term Tourism and peace has become
emerging concepts in tourism arena still they are in a nascent stage when it comes to the field of action
or research. Rather, it is still in its infancy though many of the researchers and scholars have tried to
explore the concept which requires more untiring efforts and interest to study the environmental,
economical, and socio-cultural impacts of the whole phenomena.

From the beginning, the term Tourism is believed to be an object that can promote and ensure
peace and mutual understandings between various people and communities. An instance can be given
here where as early as in 1925 the famous Dutch professor WimTreub at the International Congress of
Official Associations of Tourist Propaganda organized at the Hague, Netherlands, defined the term
tourism as an enlightened way of travelling so that people’s understandings as well as acquaintance
towards each other can vastly improve which will lead towards peace amongst countries that were
engaged in the deadly war scenarios in world war I. Similarly, in 1929 the British Travel and Holidays
Association declared its theme as ‘Travel for Peace’ for the inaugural meeting (Honey, 2008). At the end
of World War II, the world witnessed increasing efforts towards ensuring peace through tourism
activities, where the countries began various types of youth exchange programs to help understanding
of the cultural values of various countries which were essentially built upon the ruins of the Great War.
Then the UN in 1967 gave the slogan of Tourism: the Passport to Peace while organizing the International
Tourism Year followed by the 1975 conference on security and cooperation in Europe (CSCE) that led
towards establishment of the Organization for Security and Cooperation in Europe (OSCE) that deals
with security issues like arms control, human rights, freedom of press, and fair elections across the
Europe. In 1980, the World Tourism Organization in its meeting at Manila declared the phenomena of
Tourism as a vital force to establish world economic order that leads towards establishing world peace.
This announcement acted as the basis of organizing subsequent conferences over this theme. A
conference on ‘Tourism – a Passport to Peace’, was held at Shannon, Ireland, in 1987 followed by the
first ‘Global Conference on Tourism – A Vital Force for Peace’ at Vancouver in 1988 This Vancouver
conference resulted in the publication of ‘Peace Through Tourism’ book, edited by Louis D‘Amore,
who has founded the International Institute for Peace Through Tourism’ (IIPT) in 1986. The official
United Nation’s statement about ‘Amman Declaration on Peace through Tourism’ was the result of the
Conference held in Amman, Jordan in 2000.
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As per statements of IIPT, the scope of the peace through tourism concept is very vast and it
can be observed from its mission statement which reads ... to foster and facilitate tourism initiatives
that contribute to international cooperation and understandings, helps in improving the quality of the
environment, help in preserving the heritage, and by these initiatives, helps to bring a peaceful and
sustainable world. It is a dream to turn the world’s biggest industry of travel & tourism towards
becoming the world’s first global peace industry; and firmly believes that every traveller is an ambassador
of fostering peace. One of the primary goals of IIPT is to deploy the travel and tourism industry as a
leading force for alleviation of poverty (IIPT, 2006). As per this vision, the concept of Peace through
Tourism helps in increasing the understandings beyond the borders, preservation of heritage, protection
of the environment, and promote sustainability apart from providing the economic and social benefits.
Due to these scenarios, it has become a positive way to view tourism and paves way towards fostering
peace through the tourism activities. But in order to make this as a working concept it needs clarification,
analysis as well as proper implementations of plans.

After many years of ups and downs, tourism has gradually emerged as an agent for peace and
has become a developing concept in the fields of study programmes, research, and publications. This
development has also helped in creation of specialised courses in ‘peace through tourism’ (Blanchard,
Higgins-Desbiolles 2013; Lynch 2013). The most recent edited volumes are ‘Peace through Tourism’
and ‘Tourism and War’ states about the multidimensional benefits of tourism which talks about the next
level cooperation between countries and communities (Blanchard, Higgins-Desbiolles 2013; Butler,
Suntikul 2013). But, if we look at the micro level, in spite of all these achievements, there still exist gaps
between the concepts, research works and applications that can help the tourism industry to promote
peace and sustainability in long run. (Salazar 2006). This has led to a situation where some of the
researchers have stated that though the concept of peace through tourism is a bright concept on paper,
but in practical it has not much to offer till now and what has been published till date is purely based on
hypothesis and opinions (Moufakkir, Kelly 2010). Therefore, we need to march many miles ahead to
establish this concept firmly. Therefore, this article can be stated as one of such efforts towards
conceptualizing the whole phenomenon of peace through tourism.
Challenge

Tourism is always a beneficiary to peace but it is difficult to find out the direct relation
between these two. Tourism has economic benefit as well as cultural benefits but how will be it defined
with a scientific argument for the universal acceptance. For this purpose, it is necessary to support the
notion of cultural understanding promoting peace with the help of psychological arguments, referring
to the impact of intercultural contact and experimentation on perceived stereotypes and behaviour.
Additionally it is necessary to recur to the theories of contact and attitude change, and find scientific
supports for Peace through Tourism. A very much practical conceptual comprehensive working model
development with proper valid explanation to prevent conflict is a great challenge. The other challenge
is to develop a model with complete mechanisms through which environmental protection, poverty
alleviation, and heritage protection contribute to peace. Another thing is that how can direct link be
established between environmental protection and peace, poverty alleviation & peace, and heritage
protection and peace.
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Source: Working concept of Peace through Tourism made by the researchers
Conclusion

Despite several challenges it has been necessary to ease the tensions between the two blocs
by the immediate effect of tourism. Beside the economic aspect, it is the human dimension where in
particular the increase of human contacts can be possible through tourism to mitigate the conflicts.
That is possible because for building an inter-human relationship through concrete activities in
transnational mobility decreases administrative barriers or constraints by the improvement of tourism.
Tourism is seen as a beneficial activity for host countries and communities, and its contribution leads
to mutual understanding and respect between peoples and societies. What tourism can do is to raise
their normative awareness. In this context, a little hope still has existed. There is always hope and hope
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will be inflated through tourism in discussions, dialogue and awareness. Unfortunately, research has
shown that there is no direct relationship or evidence that tourism can contribute to peace and peace-
building. Tourism is not a generator of peace, but beneficiary of it. Therefore, the development of
tourism is necessary in these particular conflicted places and has a chance to overcome because it
creates scope for fostering peace. But for this high degree of interest and a strong support are the basic
needs to success. Effort from all sectors like private, public and government have to be made for
generating new ideas involve people participation in project which benefits in this context. The
philosophy of tourism activities and motivations should be imposed in various important sectors like
health, education and youth empowerment. Tourism is always viewed only an activity/site/place of
relaxation and exotic pleasure. It is our view that tourism is inherently and substantively embedded
within society. As Odisha is a peaceful destination and the people are also very much peace loving no
such substantial care is to be taken in respect of alternative tourism; but it is a poorest state in the
country. So, little attention is necessary in respect of inducing sustainability.

Finally, this study has attempted to conclude that the tourism as a force for peace and creation
of hope and international understanding by investigating the role of tourism, and in particular, tourism
can play in fostering harmonious relations within tense areas. The main question for future research
remains how to develop a working model for building peace through tourism. The ‘broad’ definition of
Peace through Tourism can be in fact a working definition, if the relationship of tourism and peace is
explained as reciprocal and not only as causal. Tourism is not strictly a contributor or a beneficiary of
peace. There is a symbiotic relationship in which both benefit each other. Although it was possible to
establish a connection between positive impacts of tourism and poverty alleviation, environmental
protection, and heritage conservation, it is necessary to examine and research the ways in which these
three dimensions work towards contributing towards peace with further formal research. Special
attention must be paid, when researching cultural heritage conservation and its relation to peace, since
this topic has proven to be complex. In addition, it is necessary to identify and investigate the mechanisms
through which understanding actually leads to peace thoroughly, supporting this research with theories
of conflict resolution, psychology, and human behaviour.
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Abstract
Financial analysis is used to evaluate economic trends, set financial policy, build long-term plans
for business activity, and identify projects or companies for investment. This is done through the
synthesis of financial numbers and data. One of the most common ways to analyze financial data is to
calculate ratios from the data in the financial statements to compare against those of other companies
or against the company’s own historical performance. Ratio analysis is used to evaluate a number
of issues with an entity, such as its liquidity, efficiency of operations, and profitability. This type
of analysis is particularly useful to analysts outside of a business, since their primary source of
information about an organization is its financial statements. The present study aims to highlight
the financial performance of Mizoram Co-operative Apex Bank using ratio analysis. The data
required for the study has been collected from secondary sources and other relevant information was
collected from the Annual Reports and website of the bank. The Mizoram Co-operative Bank has
been maintaining a good financial performance and can further improve itself if it concentrates on
its operating expense. It is also found that the ratio of profit to total income has been increasing from
the first year i.e. 2013-14, but has fallen in the year 2015-16 and 2017-18.
Keywords: Ratio Analysis, Mizoram Co-operative Apex Banks, financial performance

Introduction
The Indian banking system consists of 27 public sector banks, 21 private sector banks, 49 foreign
banks, 56 regional rural banks, 1,562 urban cooperative banks and 94,384 rural cooperative banks, in
addition to cooperative credit institutions duringFinancial Year 2017.In Financial Year 2107-2018, total
lending increased at a CAGR of 10.94 per cent and total deposits increased at a CAGR of 11.66 per cent.
India’s retail credit market is the fourth largest in the emerging countries and it digital lending stood at
US$ 75 billion in FY18 and is estimated to reach US$ 1 trillion by FY2023 driven by the five-fold increase
in the digital disbursements. Exchange Rate Used: INR 1 = US$ 0.0159 as on March 31, 2019.

Mizoram Cooperative Apex Bank Ltd started its operation with the motto of ‘Prosperity through
Cooperation for Mizoram and its People” on 31st July, 1982 with a small dedicated and hard working
number of just 16 staffs under the dynamic leadership and guidance of Shri V.G. Reddy. The bank over
a span of 30 years became one of the leading Banks in the state with branches in Saiha, Lawngtlai,
Lunglei, Champhai, Serchhip, Kolasib, Mamit, Main Branch, Dawrpui Branch, New Market Branch,
Bawngkawn Branch and Cooperative Centenary Branch.

On 6th November, 1981 the bank was registered and permitted to do banking business in the
state of Mizoram vide. RBI License No.ACD-MS-35-5.Dt. 6.11.1981. The area of operation of the bank
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is confined to the whole of Mizoram. Due to its being the only bank that can give loan to churches in
the state, it gives loan for construction of more than 1,000 churches to various church denominations
and the name of the bank has now become the household name. Moreover, with 100% of its staffs
recruited from the length and breadth of the state, it has a unique advantage of not facing any language
barrier or communication problem with the general masses of the population. Therefore, the Mizoram
Cooperative Apex Bank Ltd is not only lagging behind but moving ahead of other banks operating in
the state currently with the following objectives:

• To promote the economic interest of the members of the Bank in accordance with cooperative
principles

• To receive deposits and borrow sums of money as required for the purpose of the bank
• To grant loans and advances to all sections of the people in Mizoram in general and rural poor

in particular through cooperative principles, etc.
The management of the bank is vested with the Board of Directors, who are elected by the

Shareholder Cooperative Societies, at the general assembly for a period of five years. The bank is
having 1037 shareholders co-operative societies with the Government of Mizoram as on 30.09.2013.
The present total staff strength of the bank is 166.

The administrative head is the Chief Executive Officer (CEO) and is assisted by the Additional
Managing Director, General Manager, two Deputy General Managers and Assistant General Managers.
The functions of Head Office are divided into seven departments headed by Asst. General Managers;
a department into Cells headed by Managers and cells into Sections headed by Deputy Managers as
given below:-

1. Administration Department.
2. Finance Department
3. Planning & Monitoring Department.
4. Loans & Advances Department.
5. Inspection & Audit Department.
6. Banking Operation Department.
7. Information & Technology Department.
Each Department is divided into Cells and each Cell is again divided into Sections. The

Vigilance Cell is dealt by the CEO as a separate Cell. The total number of branches, including Head
Office and Assets Recovery Management (ARM) Branch stood at 14 as on 30.09.2013. All the Branches
are in eight District headquarters, i.e. six Branches and Head Office in Aizawl, the state capital and other
seven branches are located in the seven District Headquarters. Branches with their location and date of
opening are as given below:

Review of Literature
Nazir(2015) studied the relationship between customer satisfaction and financial performance of Punjab
National Bank and Jammu & Kashmir Bank. He found that Punjab National Bank has generated an
average net interest margin at 0.034 compare to 0.028 of Jammu & Kashmir Bank while in case of Return
on Asset, Jammu & Kashmir Bank performed better on Return on Asset (1.498%) than Punjab National
Bank(0.936%).Kohli (2013) studied the impact of marketing strategies on financial performance of
select public and private sector banks in Indore city. He found that the impact of competitor oriented
strategies on ROE(Return on Equity) is higher in public sector banks which means that public sector
banks are adopting better competitor oriented strategies in terms of providing services at more com-
petitive rates resulting in financial gains to the organization. Deep (2019) in his study on “An assess-
ment of Credit Risk Management and Financial Performance of Banks: A case study of Nainital Banks
Ltd.” highlighted that the challenging areas which required improvement includes advances, return on
equity, dividend upon net profit etc. He said that if the bank enhances its credit portfolio in terms of
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quality and quantity, its return on advances will also increase leading to increase in return on equity
and dividends.

Objectives of the Study
The present study tries to highlight the financial strength and analyse the financial performances of
Mizoram Co-operative Apex Banks.

Research Methodology
The data required for the study has been collected from secondary sources and other relevant informa-
tion was collected from the Annual Reports and website of the bank. To have a meaningful analysis and
interpretation the following tools were used for this study, viz., Ratio Analysis, Common-size State-
ment, Comparative Statement. The present study particularly concentrates on the period of 5 years
from financial year 2013-14 to 2017-18.

Results and Discussion
I. LIQUIDITY RATIOS
(i) Current Ratio:

Figure No 1: Trend of Current Ratio

Source: Annual report of Mizoram Co-operative Apex Bank
Interpretation:
From the above table it can be analyzed that the current ratio for the year 2013-14 is 1.08; 2014-15 is 1.11;
2015-2016 is 1.12; 2016-17 is 1.15 and 2017-18 is 1.14. Since the normal current ratio is 2:1, the above
figure shows that the company does not enjoy credit worthiness.
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(ii) Liquid Ratio:
Figure 2: Trend of Liquid Ratio

Source: Annual report of Mizoram Co-operative Apex Bank
Interpretation:

From the above figure it can be analyzed that the Liquid Ratios are 1.07, 1.11, 1.12, 1.14 and 1.13
for the years 2013 through 2018 respectively. It may be noted that all the ratios are above the normal
ratio of 1 which implies the firm is controlling its stock position at a satisfactory rate.

(iii)Absolute Liquidity Ratio:
Figure 3: Trend of absolute liquid ratio

Source: Annual report of Mizoram Co-operative Apex Bank
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Interpretation:
From figure no.3, it is observed that the liquid ratios are 0.38; 0.38; 0.43; 0.53 and 0.57 for the

years 2013 through 2018 respectively. There is a trend of increasing cash ratio during the past 5 years
which implies that the cash is used properly.

II. PROFITABILITY RATIOS:
(i) Ratio of Net Profit to Total Income:

Table no. 1: Calculation of net profit to total income for the year 2013-2019

Source: Annual report of Mizoram Co-operative Apex Bank
Interpretation:
From the above table, it is observed that the net profit to total income for the year 2013-14 is 13.43; 2014-
15 is 13.75; 2015-2016 is 10.73; 2016-17 is 14.26 and 2017-18 is 13.15.

(ii) Ratio of net profit to total deposit:
Table no. 2: Calculation of net profit to total deposit for the year 2013-2019

Source: Annual report of Mizoram Co-operative Apex Bank
Interpretation:

It is observed from table no.2 that the net profit to total deposit for the year 2013-14 is 0.77;
2014-15 is 0.75; 2015-2016 is 1.04; 2016-17 is 0.86 and 2017-18 is 0.77

NET PROFIT TO TOTAL INCOME:                                (Rs. In Lakhs) 

Year 2013-14 2014-15 2015-16 2016-17 2017-18 

NET PROFIT (Rs) 381.93 389.79 614.63 624.16 678.74 

NET INCOME (Rs) 5130.41 5360.65 6597.32 8910.59 8924.17 

RATIO(%) 13.43 13.75 10.73 14.26 13.15 

 

NET PROFIT TO TOTAL DEPOSIT:                               (Rs. In Lakhs) 

Year 2013-14 2014-15 2015-16 2016-17 2017-18 

NET PROFIT (Rs) 381.93 389.79 614.63 624.16 678.74 

NET DEPOSIT (Rs) 49603.46 51715.01 59202.46 72406.26 87374.36 

RATIO(%) 0.77 0.75 1.04 0.86 0.77 

 



64

(iii) Ratio of return on equity:
Table no.3: Calculation of return on equity for the year 2013-2019

Source: Annual report of Mizoram Co-operative Apex Bank
Interpretation:

From table no.3, it is observed that the return on equity for the year 2013-14 is 17.79; 2014-15
is 15.36; 2015-2016 is 19.47; 2016-17 is 16.49 and 2017-18 is 15.18.
(iv) Return on Asset:

Table no.4: Calculation of return on asset for the Year 2013-2019

Source: Annual report of Mizoram Co-operative Apex Bank
Interpretation:

As evident from table no.4, the return on equity for the year 2013-14 is 9.01; 2014-15 is 8.77;
2015-2016 is 9.27; 2016-17 is 10.16 and 2017-18 is 8.56.
(v) Net Interest Margin:

Table no. 5: Calculation of net interest margin for the year 2013-2019

Source: Annual report of Mizoram Co-operative Apex Bank

RETURN ON EQUITY:                               (Rs. In Lakhs) 

Year 2013-14 2014-15 2015-16 2016-17 2017-18 

PROFIT AFTER TAX 

(Rs) 

381.93 389.79 614.63 624.16 678.74 

NET WORTH (Rs) 2147.32 2537.34 3156.73 3784.34 4470.89 

RATIO(%) 17.79 15.36 19.47 16.49 15.18 

 

RETURN ON ASSET:                               (Rs. In Lakhs) 

Year 2013-14 2014-15 2015-16 2016-17 2017-18 

NET INCOME (Rs) 5130.41 5360.65 6597.32 8901.59 8924.17 

TOTAL ASSETS (Rs) 56943.32 61141.77 71181.51 87622.25 104302.24 

RATIO(%) 9.01 8.77 9.27 10.16 8.56 

 

NET INTEREST MARGIN:                               (Rs. In Lakhs) 

Year 2013-14 2014-15 2015-16 2016-17 2017-18 

NET INTEREST INCOME (Rs) 1331.95 1737.49 1866.83 2237.49 1908.44 

TOTAL EARNING ASSETS 

(Rs) 

17737.56 18906.16 13995.41 37108.96 48567.79 

RATIO(%) 7.51 9.19 13.34 6.03 3.93 
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Interpretation:
From table no.5, it is observed that the return on equity for the year 2013-14 is 7.51; 2014-15 is

9.19; 2015-2016 is 13.34; 2016-17 is 6.03 and 2017-18 is 3.93.
(vi) Ratio of interest income to average working fund:

Table No.6: Calculation of interest income to average working fund for the year 2013-2019

Source: Annual report of Mizoram Co-operative Apex Bank
Interpretation:
From table no.6, it is evident that that the interest income to average working fund for the year 2013-14
is 4.52; 2014-15 is 5.50; 2015-2016 is 4.43; 2016-17 is 34.92 and 2017-18 is 3.53.
(vii) Earning per share (EPS):

Table no.7: Calculation of earnings per share for the year 2013-2019

Source: Annual report of Mizoram Co-operative Apex Bank
Interpretation

From table no.7, it is observed that earning per share for the year 2013-14 is 37.30; 2014-15 is
38.21; 2015-2016 is 60.44; 2016-17 is 60.95 and 2017-18 is 64.70. The constant increase in EPS shows the
profitability of the firm on a share basis and that the bank has a healthy growth rate.

INTEREST INCOME TO WORKING FUND:                 (Rs. In Lakhs) 

Year 2013-14 2014-15 2015-16 2016-17 2017-18 

NET INTEREST INCOME (Rs) 1331.95 1737.49 1866.83 2237.49 1908.44 

AVERAGE WORKING FUND 

(Rs) 

29457.37 31555.65 42104.8 45511.74 54037.57 

RATIO(%) 4.52 5.50 4.43 4.92 3.53 

 

EARNING PER SHARE:                 (Rs. In Lakhs) 

Year 2013-

14 

2014-15 2015-16 2016-17 2017-18 

PROFIT AFTER TAX 

(Rs) 

381.93 389.79 614.63 624.16 678.74 

NO OF SHARES 1024 1024 1024 1024 1049 

EPS(Rs) 37.30 38.21 60.44 60.95 64.70 

 



66

III. OPERATING RATIOS:
(i) Ratio of interest earned to interest Paid:

Table no.8: Calculation of interest earned to interest paid for the year 2013-2019

Source: Annual report of Mizoram Co-operative Apex Bank
Interpretation:

From the above table no.8, it is seen that the interest earned to interest paid for the year 2013-
14 is 2.54; 2014-15 is 2.72; 2015-2016 is 2.53; 2016-17 is 2.78 and 2017-18 is 2.32
(ii) Ratio of interest paid to total income:

Table no.9: Calculation of interest paid to total income for the year 2013-2019

Source: Annual report of Mizoram Co-operative Apex Bank
Interpretation

From table no.9, it is seen that the interest paid to total income for the year 2013-14 is 16.8;
2014-15 is 18.84; 2015-2016 is 18.44; 2016-17 is 14.10 and 2017-18 is 16.19. There is a constant flow of
interest paid to total Income which shows that the bank is very efficient in managing its pay outs.
(iii) Ratio of total expenditure to total income:

Table no.10: Calculation of total expenditure to total income for the year 2013-2019

Source: Annual report of Mizoram Co-operative Apex Bank

INTEREST EARNED TO INTEREST PAID:                   (Rs. In Lakhs) 

Year 2013-

14 

2014-

15 

2015-

16 

2016-17 2017-18 

INTEREST EARNED 

(Rs) 

2198.57 2747.55 3083.22 3492.99 3353.5 

INTEREST PAID (Rs) 866.62 1010.06 1216.39 1255.5 1455.06 

RATIO(%) 2.54 2.72 2.53 2.78 2.32 

 

INTEREST EARNED TO INTEREST PAID:                   (Rs. In Lakhs) 

Year 2013-14 2014-15 2015-16 2016-17 2017-18 

INTEREST PAID (Rs) 866.62 1010.06 1216.39 1255.5 1455.06 

TOTAL INCOME (Rs) 5130.41 5360.65 6597.32 8901.59 8924.17 

RATIO(%) 16.89 18.84 18.44 14.10 16.19 

 

Total expenditure to total Income:                   (Rs. In Lakhs) 

Year 2013-14 2014-15 2015-16 2016-17 2017-18 

TOTAL EXPENDITURE 

(Rs) 

4748.48 4970.86 5982.63 8277.43 8245.43 

TOTAL INCOME (Rs) 5130.41 5360.65 6597.32 8901.59 8924.17 

RATIO(%) 92.55 92.73 90.68 92.98 92.39 
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Interpretation:
From table no.10, it is observed that the total expenditure to total income for the year 2013-14

is 92.55; 2014-15 is 92.73; 2015-2016 is 90.68; 2016-17 is 92.98 and 2017-18 is 92.39

IV. SOLVENCY RATIOS:
(i)Ratio of total cash to total deposits:

Table no.11: Calculation of total cash to total deposits for the year 2013-2019

Source:Annual report of Mizoram Co-operative Apex Bank
Interpretation:

From table no.11, it is observed that the total cash to total deposit for the year 2013-14 is 3.97;
2014-15 is 3.81; 2015-2016 is 5.11; 2016-17 is 4.70 and 2017-18 is 4.32.
(ii) Ratio of investment to total deposits:

Table no.12: Calculation of investment to total deposits for the year 2013-2019

Source: Annual report of Mizoram Co-operative Apex Bank
Interpretation:

From table no.12, it is observed that the investment to total deposit for the year 2013-14 is
35.77; 2014-15 is 36.56; 2015-2016 is 23.64; 2016-17 is 51.25 and 2017-18 is 55.58.
III. Loans to total asset:

Table No.13: Calculation of loans to total asset for the year 2013-2019

Source: Annual report of Mizoram Co-operative Apex Bank

Total cash to total deposits:                   (Rs. In Lakhs) 

Year 2013-14 2014-15 2015-16 2016-17 2017-18 

TOTAL CASH (Rs) 1971.41 1969.53 3028.08 3401.23 3772.91 

DEPOSIT(Rs) 49587.19 51715.01 59202.46 72406.26 87374.66 

RATIO(%) 3.97 3.81 5.11 4.70 4.32 

 

Investment to total deposits:                   (Rs. In Lakhs) 

Year 2013-14 2014-15 2015-16 2016-17 2017-18 

TOTAL CASH (Rs) 17737.56 18906.16 13995.41 37108.96 48567.79 

DEPOSIT(Rs) 49587.19 51715.01 59202.46 72406.26 87374.66 

RATIO(%) 35.77 36.56 23.64 51.25 55.58 

 

LOANS TO TOTAL ASSET:                               (Rs. In Lakhs) 

Year 2013-14 2014-15 2015-16 2016-17 2017-18 

LOANS(Rs) 34127.93 36594.14 40038.95 42308.16 47341.95 

TOTAL ASSETS (Rs) 56943.32 61141.77 71181.51 87622.25 104302.24 

RATIO(%) 59.93 59.85 56.25 48.28 45.39 
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Interpretation:
From table no.13, it is observed that the loan to total asset for the year 2013-14 is 59.93; 2014-

15 is 59.85; 2015-2016 is 56.25; 2016-17 is 48.28 and 2017-18 is 45.39.
Major Findings:

The following are the major findings of the study:
 The normal current ratio is 2:1 and the above figure shows that the company does not enjoy

credit worthiness.
 All the ratios are above the normal ratio of 1 which implies the firm is controlling its stock

position at a satisfactory rate.
 There is a trend of increasing cash ratio during the past 5 years which implies that the cash is

used properly.
 The ratio of profit to total income has kept on increasing from the first year i.e 2013-14 but has

fallen in 2015-16 then rose in 2016-17 but fell again in the final year 2017-18.
 The ratio of profit to total deposit has fallen from the first year of the study i.e 2013-14 in 2014-

15 then rose in 2015-16 but fell again in the years 2016-17 and 2017-18.
 Return on equity decreased in 2014-15 and had a huge spike in 2015-16 but keeps on decreasing

thereof.
 Return on asset remained stable throughout 2013-16 it reached an all time high in 2016-17 and

fell miserably again in the last year.
 The net interest margin remained consistent with an increase from 2013-14 to 2014-15 and

reached its peak in 2015-16 which implies the borrowings and lending fund was satisfactory
but started to decline rapidly throughout the remaining year.

 The constant increase in EPS shows that the profitability of the firm on a share basis and the
bank has a healthy growth rate.

  There is a constant flow of interest paid to total Income. It also shows that the bank is very
efficient in managing its pay outs.

 The ratio of total expenditure to total income had a huge dip in 2015-16 which implies a
decrease in total expenditure in the said year but rose again thereof.

 The ratio of total interest paid to average working fund was all time high on 2014-15 and has
been declining since that year.

 The ratio of total cash to total profit had its peak in 2015-16 but has been decreasing ever
since.

 The ratio of investment to total deposit declined in 2015-15 but has been increasing ever
since.

 The ratio of loans to total asset has been ever decreasing since 2013 which is a positive trend.
Conclusion
The Mizoram Co-operative Bank has been maintaining a good financial performance and can further
improve itself if it concentrates on its operating expense. In addition, the bank has to concentrate more
on its liquidity position and invest more in high quality assets. Moreover, it should increase its current
assets and tries to increase its sales without additional. The findings suggest the bank to take neces-
sary steps to control administrative and selling expenses. The bank should also concentrate on im-
proving net margin ratio which is relatively low. The expense to income ratio seems stagnant and large
scale operations need to be looked into.
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Social Media Marketing and Its Impact on the Youth – A Study of
Aizawl City
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Abstract
The study focus on the ideas, the values and the perception of the youths towards the prevailing
Social Media and the markets that it brings forth. Social Media is a great deal to all of us in this
modern world. The study highlights the level to which the youth of Aizawl has used the online
markets, their shopping patterns and their experiences from it. Such information help in the assessment
of the impact these online markets have on the youth. The data collection is done through
questionnaires and SPSS software was used to analysed the data. The data analyzed on some questions
are again tested through Chi-Square tests with reference to age group and gender.

Introduction:
Social Media is a new platform of communication that came into existence since the millennial years and
has grown with a boom and now reaching almost every household with approximately 3.9 Billion
internet users worldwide in 2018. The impact that social media has is massive and with the growing
technology, it has been used for a means of communication and entertainment as well as for professional
use such as advertising, promotion and a digital market place.
The capital of Mizoram, Aizawl has a population of approximately 3.3lakhs. With the majority of the
population being the youth, the impact of Social Media on the youth is massively growing. The wave
of technology is crashing the minds of innovators around the world and they rode the wave with new
generation technologies and innovations. With the notion that this wave will also be caught by the
Mizo, it is necessary to find out what opportunities are prevailing and available for us in the Social
Media Markets.
The market place and platform for marketing that Aizawl and Mizoram as a whole have been found to be
limited to a certain extent. The study found out the awareness of Social Media Marketing, the present
platforms for social media marketing and the willingness of the youth to develop a more convenient
Social Media Marketplace.

Objective of the study:
The objectives of the study are as follows:
1. To find out which age group among the youth is most active in using online markets.
2. To find how much the youth has valued the present Social Media Markets.
3. To learn the potential of Social Media Markets for the local people.
4. To study the influence of gender in market preference.

* - Assistant Professor, Department of Management, MZU,  Email- lalromawia_kh@yahoo.co.in
** - Assistant Professor, Department of Management, MZU, Email- renthleiming@gmail.com
***- Assistant Professor, Department of Management, MZU, Email- asenirvt@gmail.com



71

Literature Review:
P. Sathya, (2013). The supreme purpose of digital marketing is concerned with consumers and allows
the customers to intermingle with the product by virtue of digital media. The studylearns digital marketing
througha business perspective and focuses on how it can help to improve Business’s Digital
Marketing.Swati Sharma (2014). Social Media has different kinds of tools that can be used to access it.
The effects of Social Media can have positive and negative impacts on youth. There are various
activities performed by the youth while surfing on the internet and these are not just for communication
but for entertainment and to find a console for their wants.
Dr.Ampu Hari krishnan (2018). The evolvement in technology leads us to the era of Digital World.
Where the moods of a person are now defined by the number of likes, loves, and reactions they receive
through social media. It is the youth that this trend affects the most, therefore the marketers are racing
towards innovations to promote and increase the sales of their product through Social Media.
Prof. James Mageto (2017) Social media has a great impact on the youth and directs their perspective to
a great extent. Parents should guide and advise their children on current matters when using social
media and warn them of the negative impacts that it can have when misused or overused. The education
curriculum should also be revised and include the study of social media in its courses so that it can alert
the students to be careful in their social media usage.
Shanker Narayan Rao (2017) The various aspects of digital marketing needs to be understood to
connect with the younger audience. The size of the digital market is abruptly global,it is growing at a
fast pace trying to reach its next destination as fast as possible through development and technology.
The market potential is always increasing with the creation of new products and the introduction of
new ideas.
Bamini K.P.D Balakrishnan (2014) Social Media is a hub for market intelligence as marketers can now
understand the purchasing behavior of the consumers and learn the true cause as to why the consumers
develop a perspective towards a particular brand. The project studies on how the role of advertising
through Social media and other online communities influences the customer’s brand loyalty and their
purchase intention patterns.

Research design:
Descriptive Research Design is used for the study. Quantitative Survey Research is conducted in the
form of questionnaires, prepared and conducted online through Google Forms. The questions prepared
for questionnaires are a mix of open ended and close ended questions which are best structured to
gather the right information required for the study.

Sampling design
Convenience Sampling is used for the research. Data is conducted online to facilitate the process
during the shortest span of time while covering a vast area. The initial respondents are known friends
and associates who sent out the link for more respondents. The known associates are of different
localities and circles, which can compensate the ease of data collection with the varying areas and wide
coverage of the respondents, legitimate enough to represent the target audience.

Sources of data
The data is collected firsthand through Primary Sources. Questionnaires are raised and conducted
online. The respondents are of different age categories and responses come from different parts of
Aizawl.
Tools of data collection
Since data is conducted online, the tools used for data collection include Google Forms, G-mail, and
other Social Media applications where the link for answering the questionnaire is distributed.
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Data analysis
Majority of the respondents (95.6%) have purchased through online in one way or another means. It is
found that majority of the respondents visit an online market only when they are searching for a
product to purchase. 23.5% of the respondents answered that they frequently visit the online markets
and 17.3% of the respondents are sure that they visited the online market and stores at least once a day.
The respondents are then asked if they had sold any goods through Social Media Market. 52.5% said
that they had indeed sold a product through Social Media while 47.5% says that they had never sold
any through the same. The data shows that in the delivery system of a product, 71.1% of the respondents
believe that whether it is by the manufacturer or the marketer, product hand-off carried out face to face
is much more convenient and secure. While 28.9% of the respondents trust their seller and can wait for
the product to be delivered through the shipment of the package. The data shows that 78.6% of the
respondents are well aware that it would be easiest to sell through Facebook Market, which is a Social
Media Market. Other answers from the respondents include Instagram, E-bay, Whatsapp, and Amazon.
The presence of a Social Media Market can be very useful especially for Consumer to Consumer
business deals. From the respondents, 58% are willing to use  online market which can be operated
through their own local language. This shows that there is a vast area for development and innovation
especially in Mizoram in the Online Market Industry.
The data supports that an online seller must have a clear and brief description of the product, and also
that a transparent view of the seller’s profile and other buyer’s ratings for them could provide a huge
impact for the buyers to trust them. All in all, all these points are very much appreciated by the
respondents and believe that such quality helps the seller to gain the trust of the buyers in Social
Media Markets.

Analysis Using Chi Square to Study Whether Age And Gender has a Significance Difference in
Online Consumer Behavior

Age has a significance difference on the frequency of visiting online market

Source: Field Study

The P-value of the test is .000. This indicates that the age group has an impact on the amount of time
a person visits an online market. From the data, it can be stated that the age group of 21-25 are the most
active groups in using online markets.

Chi-Square Tests 

Value df Asymp. Sig. (2-sided) 

P Pearson Chi-Square 1.029E2a 12 .000 

Likelihood Ratio  31.750 12 .002 

N of Valid Cases 181   
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Age has a significance difference on the source visited by the customer

Source: Field Study
The above test shows that the sites used by the respondents for purchasing items vary depending on
the age group.

Gender has a significance difference on the place of purchasing a product

Source: Field Study
The preferred market for buying a product varies from gender. Typically, males are more likely to buy
products through online markets,whereas females are more likely to go shopping in malls and stores.

Findings
1. Although the user of Social Media Markets and other online markets are from different age groups,
the largest users are from 21-25 years old. They actively participate in the online market activity
whether it is buying or selling products online. They may as well be the target audience age group for
online promotional activities.
2. From the research conducted, Social Media Market is not the most preferred online market, but it is
of high value as it provides a platform where the consumers can sell their item as well. This function is
not provided by big online retailers, and therefore, it plays an important role for the local sellers to sell
their products easily.
3. Social Media Market is a growing venture. Its necessity will one day create opportunities for
entrepreneurs and developers to create Social Media Markets for the local communities. It has a great
market potential and with the right strategy, Social Media Market has high chance of penetrating the
existing online market.
4. Gender has always been an issue in terms of shopping and market preference. Women are perceived
to be more enthusiastic in shopping than men, and from the research, we can saythat Social Media
Market and other online markets are used more by men than women.

Conclusion
Social Media Marketing is a vast concept covering almost everywhere the internet passes through.
Though its name and techniques are not totally familiarized with the majority of the society, its functions
and the process of how the Social media market works is definitely not a new concept. The target
audience for such market is and will always be the youth. There is a high potential for Social Media

 

 Value df Asymp. Sig. (2-sided) 
Pearson Chi-Square 2.015E2a 28 .000 

Likelihood Ratio 45.814 28 .018 

N of Valid Cases 181   

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 1.937E2a 22 .000 

Likelihood Ratio 33.673 22 .053 

N of Valid Cases 181   
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Markets to evolve in the Mizo community, there is even a new market that is developed recently and
with a high chance of being the major market in the near future.
The youth of Aizawl are very much aware of the online markets and knows the extent to which they are
capable of. As the quality of the service they received from these present markets rise, their demand for
higher convenience rises too which can be solved with the Social Media Markets because of its
convenience, easy access and more transparent link of communication with the seller and the buyers.
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Abstract
This study reveals the hotel employee’s on work life balance issues. Personal interviews and self-
administered questionnaires were used to collect the data. Data analysis revealed five factors they
are work for maximum of 10 hours per day, forty five minutes to one hour for lunch to having, more
challenges opportunities in their work, good relationship in the work place and quality of work
increase with right work life balance. The determinates perceived by using personnel to achieve
higher work lifestyles stability in the dynamic hotel environment. Particular implication for
organizations they wish to foster a culture which values work life balance across all career stages
for all their employees. Presently in the recent years, the main word productivity has gained popularity
in the hospitality world and it is no longer a secret that productivity is positively linked to the Work
- Life Balance (WLB) situation of the concerned employees. Hotel industry is characterized by provision
of services round the clock. Moreover, due to the seasonal nature of hotel business and high attrition
rate in the industry, hotels face manpower shortage. This situation forces the employees to take up
the extra load by working for long hours and sometimes their duties are stretched to 14 to 18 hours
at a stretch. This factor has a great negative impact on the WLB situation of the employees since they
do not get sufficient time for their personal and social commitments. They are thus trapped in
scheduling conflicts and feel the pressure of multiple roles. This study is aimed at analyzing the work
- life balance situation of the Bhubaneswar hotel employees and its impact on employee productivity.
In an effort to do so, a survey in the form of a questionnaire and interviews was conducted from the
sample comprising of 200 hotel employees from the management and the associate’s categories to
understand their views on the subject. The responses received were represented graphically and
analyzed using basic analytical tools. The findings of this research suggest that the hotel industry is
concerned about the issue related to WLB of its employees; however, the measures taken to improve
the situation are not very effective. It is necessary & need of the hour that employers must understand
how to maintain good Work-life Balance to retain employees in the hotels & can improve on repeat
business for profitability.
Keywords: Hotel Industry, Work - life Balance (WLB), Employee Productivity, Service Industry, Work
- Family conflict.

Introduction
In the present years, there is a cut throat business in the corporate market where there is a competition
among employees working like machines to achieve target. In this scenario maintaining work life
balance is very difficult among employees and hotel industry is no exception to this. Although many
chain and star category hotels wants their employees to work day and night like machines, but it
cannot happen because employees are human beings with a set of emotions. Work life balance is a

* - HOD, IHM - Ranjita, Bhuvaneshwar. Email: susanta_chaini@yahoo.co.in
** - Assistant Professor, Department of Tourism & Hospitality Management, Mizoram University,
Aizwal, Mizoram Email: pankajmatm@gmail.com



76

phenomenon when satisfaction and good functioning at work and home with a minimum conflict which
is one of the major challenges of working in the hotels is mainly coping with work timing and shifts.
Work life balance is particularly highlighted in hotels because the major business revenue comes
during vacations, festivals and holidays when maximum people move out to enjoy. Whereas this is the
busiest time for hotel employees and it will not become possible for them to avail any leaves and offs
during this period. This evidently creates piece life stability and family struggle as expectation on the
home the front is disregarded. This factor leads to poor work life balance among hotel employees and
making the job more stressful and challenging. Hence it is the need of hour for hotel employees to
focus on issues related to their work life balance situations.

Literature Review
Kathleenfarrel, (2015) revealed work-life balance in the Irish hotel sector from an employee perspective
with implications for HRM. The study included a survey of managers and employees. Two-hundred and
forty-six questionnaires from employees were returned which was a 22% response rate from the original
sample group. The research data shows that company benefits were not associated with numerical
flexibility, but associated with functional flexibility and work-life balance supports.
Gaurav, K. (2014), Challenges faced by the hotel industry a review of Indian scenario. Journal of business
and management, 16(9), 96-73 revealed difficulties faced by hotel industries in India. Challenges faced
by the owner as well as management and operational staffs working in it in recent times. Competition for
the survival of industry is tougher due to need of hour.
Pallavi, M., & Neera, K.(2015) revealed in identifying the effects of organisation support, work family
conflict , work place stress and  personality on work life equilibrium at a glance.
Indira Kandasamy (2009) conducted a qualitative study in an attempt to identify Quality Work Life
dimensions expected in the working environment of a hotel. Eighty four students and sixty four employees
from three hotel management institute and three hotels from Mangalore city in India participated through
a purposeful sampling frame. Data were collected using interviews, group discussions, open ended
questionnaires and analyzed in line with grounded theory method.
Philip Bhole, (2004), marked differences emerged between the reports of casual & full time employees
about working hours, work life conflict and health. Casuals were more likely to work highly irregular
hours over which they had little control. Long working hours, combined with low predictability and
control, produced greater disruption to family, social lives and poorer work life balance for casuals.
Margaret Deery,(2009), examined the key issues associated with work life balance with particular focus
on practices within the tourism industry.  Rebecca Harris Mulvaney, (2007), reviewed work-family interface
in relation to hotel managers in an effort to identify ways to gain a strategic advantage in this competitive
sector. Conclusions revealed on innovative practices implemented to address work-family concerns.
Neha, K.(2013) revealed work stress & coping behaviour among women entrepreneurs, Ranchi. Woman
entrepreneurs are facing various challenges, obstacles, stress managing work life balance and also
organisation which can affect the psyche of the women entrepreneurs very much and affect her ability
to perform in routine ways.
Objective of the Study

1. To explore the work-life Balance situation of employees in the hotel industry.
2. To identify the various aspects of Work life Balance of hotel employees.
3. To investigate which factors affect overall perception of Work life balance?
4. To make suggestions to hotel management on devising policies on Work life Balance.
5. To explore the measures followed by the hotel industry to enhance the work life Balance

situation of its employees.
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Limitation of the Study
       1. This research study is purely based on the information given by the employees and management

      of seven sample hotels.
2. Perception and expectations of the respondents may differ with time and the study is mainly

conducted on the current scenario of the hotel industry.
3. The research study does not differentiate respondents on basis of their demographic factors

which may have an influence of their perception thereby identifying scope for further research.

Research Methodology
Collection of Data:
The primary data required for the research was collected using the following techniques:

Ø Personal interviews:
The researcher conducted personal interviews with employees and human resource managers of reputed
hotel brands in Bhubaneswar only to explore the Work Life Balance situation in their organisation.

Ø Questionnaire:
A structured Questionnaire bearing straight forward and relevant questions was drafted and handed
over to the sample that is 200 employees to obtain their responses.

Ø Sampling Techniques:
 The population being “employees of hotels” only. A sample comprising of 200 employees representing
various hotels from five stars to three star hotels was selected on random basis to conduct the study.
Secondary data collected from reputed journals, magazines, newspapers and annual report of hotel
industries from websites.

Data Analysis and Interpretation
The Questionnaires are collected from respondents and analyzed by using appropriate statistical tools
like percentage analysis.

The table depicts distribution of profile of the respondents observed over the factor age, marital
status, education, experience, salary, working shift, more pressure, feel happy etc.
Regarding age distribution depicts that 16 % sample of respondents were in the age group of
below 20 years, 70 % were in the age group of 21 to 35 years and 14 % were in the age group of
36 to 50 years. Hence it can be interpreted that highest percentage of age group is 21 to 35 years.
Regarding the marital status the distribution shows that 47 % of respondents are married & 53
% are unmarried. Regarding educational qualification, the distribution shows that 24.4 % of
the employees are diploma holders, 56.1 % respondents are under graduate level, 12.3 % of
respondents are having post graduate and in others category only 7.2 % etc. Regarding
experience distribution reveals two years of experience are only 30 %, five to ten years of
experience falls in the category of 62 % and eleven to fifteen years of experience range of
employees fall under 8 %. Regarding the shift wise distribution of the respondents 42 % is the
highest percentage in first shift. Regarding the feel happy levels that highest percentage is 42
% of the respondents revealed they are happy because of having a mentor, 20 % of social
colleagues & 14 % are happy because of good training programme.
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TABLE NO: 1 Frequency and Percentage regarding the profile of sample

 P A R T IC U L A R S  R E S P O N D E N T S  P E R C E N T A G E  

A g e   in  Y e a rs  B e lo w  -2 0  1 6 .0  

2 1 -3 5  7 0 .0  

3 6 -5 0  1 4 .0  

M a r it a l S t a t u s  M a rr ie d  4 7 .0  

u n m a r r ie d  5 3 .0  

E d u c a t io n   D ip lo m a  2 4 .4  

U G  5 6 .1  

P G  1 2 .3  

O t h e rs  7 .2  

E x p e r ie n c e   0 - 2  3 0 .0  

5 -1 0  6 2 .0  

1 1 -1 5  8 .0  

S a la r y  B e lo w  7 0 0 0  2 6 .0  

1 0 0 0 0 -1 5 0 0 0  5 0 .0  

1 6 0 0 0 -2 0 0 0 0  2 0 .0  

A b o v e  2 0 0 0 0  4 .0  

W o rk in g   sh ift   F ir s t  S h ift  4 2 .0  

S e c o n d  S h if t  2 6 .0  

N ig h t  s h if t  1 6 .0  

O t h e rs  1 6 .0  

M o re  P r e s s u re  H a v e   P r e s s u r e  4 6 .0  

W o rk  E v e n ly   D ist r ib u t e d  5 2 .0  

O t h e rs  2 .0  

F e e l h a p p y   S o c ia l C o lle a g u e s  2 0 .0  

 H a v in g  &  M e n to r 4 2 .0  

 G o o d  T r a in in g  P ro g r a m   1 4 .0  

 G o o d  S a la ry  P a c k a g e  2 4 .0  

T o t a l   1 0 0 .0 0  

      Source: Author own
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Observations, Discussions and Finding
Hospitality industry is mainly characterized with hard work, long working hours, different shifts, uncertain
weekly offs etc. Hence the employees have a poor Work Life Balance and very less social life. The
average working hours of the hospitality employees is minimum 11 to 12 hours and attentive all the
time. Due to seasonality nature of the business hotels operate with minimal staffs so as to keep the
labour cost low mainly during the off season and subsequently increasing in workload and shift timing
too. It is quite known that during festive seasons there is a great demand and volume of business
turnover is high and at this time employees are always in their toes while their families are enjoying the
festivals without them.
Factors Affecting Poor Work-Life Balance of Hotel Food And Beverage Staffs

1. Hard work: - In hotels particularly in Food & Beverage service department the nature of work
is very strenuous as regular guest contact is being done. Hence Food & Beverage service
staffs are always in their toes, active, charming and smiling always while dealing with the
guests. Irrespective of whether the employee is doing a double shift he / she need to have a
pleasing smile on their face all the time in their shifts.

2. Shortage of Manpower: - In hospitality sector there is a dearth of manpower shortage. Getting
skilled labour is very difficult in food & beverage sector. Hence work pressure arises because
of more work to be done with fewer employees. So this additional work load creates a major
imbalance in the life of employees both in their family as well as social life.

3. Arodous shift hours: - hotel industry is operational throughout day & night; hence employees
work in different shifts based on the requirement of their jobs. Sometimes shifts are abnormal
like Evening, Break & Morning. Those employees staying far sometimes wait back in the hotel
till early morning which again reduces their break timings.

4. Uncertainty of work: - the ever changing & unpredictable nature of guest demands in hotel
industry make the employee job more uncertain. To satisfy guest particularly in food & beverage
service department staffs sometimes have to work for extended hours which further hampers
Work Life Balance.

5. High employee turnover: - In hospitality sector there is a high attrition rate and particularly in
Food & Beverage service department it is still alarming. Pressure of multiple roles is also
responsible. Additional work load & time affect their work life balance because of stress &
less time for personal life. Hence this is a serious issue which needs to be resolved immediately
to reduce the employee turnover.

Suggestions & Recommendations:
Based on the feedback from respondents on the issues related to Work Life Balance of employees of
different hotels the following suggestions and recommendations are made :-

v The hotel management should analyze the issues related to the Work Life balance of its
employees, should design and implement policies to resolve the issues.

v Management should focus on such practices that can bring down the high attrition rate
among employees and thereby increase the Work Life Balance of staffs.

Conclusion
The study revealed several reasons stating there is a great need for establishing and maintaining a
family supportive work environment among hotels of Bhubaneswar. Shortages of manpower, long and
strenuous working hour, pressure of multiple roles are the major factors responsible for poor Work Life
Balance among employees in Bhubaneswar hotels. The hotel management is concerned about the
issues relating to poor work life balance of its employees but the measures taken are not so effective to
resolve. Employee leisure, better pay & perks and family get- together are the most effective measures
to tackle the poor work life balance among employees of city hotels in Bhubaneswar.
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Measuring Transition of Food Culture at The Tourist
Destination: Puri - A Case Study

Sanghamitra*
Dr. Sapan kumar Sadual**

Abstract
Now a day, the changing trend of food culture is gaining momentum all over the world. Food habit,
cooking style, work culture, tradition, and the like are imparting thrust towards changing food
culture. Again the sudden rise of IT industry giving boost for the inter mixing of different cultures
because the whole globe has been transformed into a village. People of present generation are more
fascinated towards the modern food than the traditional food. Puri is one of a holiest place as well as
a tourist destination which attracts lakhs of tourist per day for many ways from different part of the
world. A large number of pilgrims have been continuously visiting Puri from the time immemorial
and this act like catalyst for major shifting of food culture. Again the culture of Odisha has been
significantly influenced by Jagannath cult as Lord Jagannath is the presiding God of Odia people.
The foods which are be prepared in each every family mostly very much similar with the offerings to
their presiding God which is called MahaPrasad. The originality as well as identity has been forced
to change by the different rulers at different time according to the history. An effort has been made in
this study to know the changing trend and the significant cause. The paper is based on a very
speculative survey to explore the rapid changes going on missing food culture of Puri, Odisha. There
is an urgent need for this study as food is the central point of identity. Food which human being eats
and the way of eating are asserts its diversity, hierarchy and organisation. It is also clear that food
constructs the identity of human being and it focuses the individual’s identity.
Keyword: (Transformed, Traditional food, Jagannath cult)
Introduction
The study of food culture is very complex as determining various dimension, obtaining relevant data
and the analysis are hard to do. It is one of a distinct and specific field of study which examines the
various relationships among food, culture, and society from different sectors in the humanities, social
sciences. It alway focus on people’s relationships with food and ultimately reveals the culture. Eating
habit explores beliefs, passions, knowledge, assumptions and personalities. Social and psychological
factors have an influence on people’s food habits that is likes and dislikes. Larson and Story (2009)
examined these influences. Food habits facilitate to contribute to the development and transmission of
culture. Culture is defined as the beliefs, values, and attitudes practiced and accepted by a specific
community. The food choice reflects ethnic behaviours and religious beliefs. Kittler, P.G., Sucher, K.P.,
& Nelms (2012) addressed the influence of food habits on an individual’s self identity by stating,
“Eating is a daily reaffirmation of one’s cultural identity”. People prefer the foods from their culture,
their childhood with plesant feelings and sweet memories. It strenghthen the family bonding and holds
a special value to a person. The heritage can be handed down through the food on one’s plate to
signify its identity. The sweet memory as well as the taste and flavour are always connected to family’s
heritage and culture. However, cultural identity is not confined with the foods of a community or ethnic
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racial group. The social class, standing in the community and profession are signifiers of culture as
well. For instance, in society there are norms and standards which are followed in social settings when
dining. As the people of Puri are very much associated with Lord Jagganath cult, the eating habit they
developed is mostly “Satwik Ahhar” (pure vegetarian food free from onion and garlic).  The proper
use of food and behaviours connected with civilised eating habits which develope the manners or
etiquette. In every society a certain set of appropriate dining expectations exist for a variety of dining
occasions. For example huge numbers of festivals are celebrated for Lord Jagarnath in every year with
varieties of menus.
It is very important to study systematically and concisely in social science research to explore the
historical and socio cultural record that is rarely known to the new world. The new generation is not
aware about their descendant’s people. It is very effective if we balance the written history with oral
tradition to find out gap of different regions. Puri is one of a special place as it is a tourism destination.
Puri is famous for its historic antiquities, religious sanctuaries, architectural grandeur, seascape
beauty and moderate climate. Its golden beaches are another attraction for world over tourists.
Events like great Car festival, other associated festivals and mega events also attracts tourists from all
over the world. Global forces can alter the destination’s attributes of the host population.  Again the
local food culture is in a constant state of change and evolution for the effect of globalisation. A regular
monitoring system is not here to notice the pro active changes altering the food culture. There should
be a reduction of marketing myopia. External environment depend on certain factors like economy,
technology, ecology, political and legal developments, socio cultural issues, and the constantly evolving
demographic environment.
Apart from all the attractions of the destination, Puri is it’s unique for its cuisine, with a tradition
steeped in history. It has showcased food as an indispensable part of culture. Food of this place is a
colourful tapestry of spices and flavours, with an unimaginable variety vibrant as the all time
favourite PAKHALA, soft-hearted as famous RASAGOLLA, irresistible as Kankada Jhola, delightful
as Besara seasoned with Pancha Phutana , the list is endless. Unlike other food, the flavours of most
dishes are mild and tenderly spiced.  Curries for every mood, a pot pourie of fragrant spices and pastes
mingling are used to create unforgettable delicacies. There is special food items associated with every
festival connected to Lord Jagarnnath, emphasising the significance of cuisine as a part of life. Not just
the food, but the inimitable manner in which it is served. The culinary heritage of Puri is inextricably
intertwined with the largest kitchen in the world at Jagannath temple in Puri. Mahaprasad is renowned
all over the world for its taste and combinations.
Again the most interesting thing is theJagannath cult exercises deep influence over the socio-religious-
political life of Odisha since ancient time. During the Ganga and Surya rules, Jagannath, so to say,
became the State deity and Mahaprasad (food offered to god) gain popularity as a result of which the
local food influenced remarkably. As Jagannath cult is an amalgam of diverse religious cults like tribal
religion, Brahmanical religion, Buddhism, Saivism, Shaktism, Tantricism and Vaishnavism, a common
food habit emerged among every sector of people. These all had left the footprint on the local cusine
significantly.  Puri has been visited from ancient times by founders of different religious cults, who left
their legacy through the food culture. Largest crowds of devotees are to be noticed in Puri at the time
of the car festival of Lord Jagannath and numbers of festivals are also celebrated throughout the year
with huge gathering and distinct food. The inscriptions and literature of the period throw light on the
food and drink of the society. The Ganga inscriptions narrate how rice, ghee, curd, milk, pulse, curries
and payasa (rice cooked with milk) etc. were offered as bhoga (offerings) to the deities in the temples.
These descriptions give an idea regarding the vegetarian food pattern in the society. Non-vegetarian
meals were also in vogue in the society. Drinking of wine was not unknown to the people at that period.
Majority of the people are non-vegetarians and fish forms an integral part of their traditional
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cuisine. Dishes are rich and varied and rely on local ingredients. Rice, both suns dried and par-boiled is
the staple food of the people of Puri. However, the eating patterns have slightly changed in
the urban areas but they do prepare traditional dishes during festive occasions.
Again the local food of Puri has a distinctive cooking style and the same is followed in the preparation
of the dishes. A typical main course consists of rice , along with dal, bhaji, bharta (mixed vegetable
curry), ambila/sakara (sweet and sour preparation) and dessert. All these eatables are placed on a plate,
made from bell metal. Typically local cakes (pithaa) are served as the main course for breakfast, whereas
rice is eaten with lentils during lunch and dinner. The breakfast consists of chuda (poha, flattened
rice), mudhi (muri, puffed rice), chuda can be eaten either as fried or with curd, banana and sugar (called
as Chudaa Dahi). Chuda ghasa and malpua & dalma are also taken as breakfast sometimes in the special
occasion.The main course in lunch includes one or more curries like Crab curry, Maccha Ghanta, Bhendi
Bhaja, vegetables and pickles. Given the fondness for sweet foods, the dessert course may include
generous portions of more than a single item. Sweets are made from a variety of ingredients, with milk,
Chhenna (a form of cottage cheese), coconut, rice, and wheat flour being the most common. People
are sweet lover and sweet dishes form an indispensable part of their meal. They are prominent and well
known for their exceptionally mouth melting and finger licking delicacies which include
various milk preparations like Rasgolla, Rasmalai, Khirgaja, Rasabali, and Kalakand. Other traditional
sweets are Chhena poda Pitha, Enduri Pitha and Chittau Pitha. These are often prepare during festivities
and are made in huge quantity during all the major festivals.
The place Puri is like a quintessential gourmet central for every foodie. However, the simple yet distinctive
style of cooking in this place has its own identity. At the present time there has been drastic change in
the food culture in district Puri. As Puri is a holliest place and the major part of it are having full of tourist
attractions, this place attract a large number of visitors from all over the globe. As a result of which the
food culture of this place is forced to change. After liberalisation and privatisation a significant numbers
of hotels and national and multinational restaurant chains have occupied the remarkable places for
their business. It gives a magnificent impact on the indigenous food culture of the place which facilitates
the process of amalgamation of various food cultures of the neighbouring state as well as country.
Paratha, Alludum etc. were accepted for the dominance of north Indian culture. Paneer successfully
replaced Cheese and Ghee successfully replaced Butter. Dalama Curry, Mahura Curry, Besar Curry were
suppressed by the dominance of kurma, Nabaratna etc. The Pup Rice (Muddhi) was eaten with tea and
milk in the early days were as at the present time Jhaal Muddhi occupied a significant position among
the people of district Puri. Hence there is an urgent need of a thorough study about the changing food
culture of Puri.
Literature Review
Food is a delicate item which is very much sensitive in the sense that it can be easily influenced by a lot
many factors like geographical position, climate, vegitation, transportation, adaptation, health,
advancement of technology, effect of other culture etc. Food, after all, is one of the most basic human
needs and the specific foods that are eaten and the ways they are produced and consumed say much
about the culture of the place. Due to the often visible effects of culturally patterned dietary habits on
human bodies, the culture also affects the embodied experience of actors in the society. There are many
people who have studied the food culture for the identification of their heritage according to food
studies in anthropology, see Messer (1984) and Mintz and Du Bois (2002). Anthropologists such as
Claude Levi-Strauss and Mary Douglas followed in Richards’ footsteps in bringing food to the forefront
of anthropological inquiry in respect of structuralism. Levi-Strauss (1966, 1969) argued that food could
be used to examine the culture of a people by viewing dietary patterns as a cultural system in themselves.
Through analysis of a people’s food habits, Levi-Strauss believed that one could arrive at universal
human thought structures that allow for the creation of culture. His primary focus in the examination of
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foods relied on a distinction between the raw (natural) and the cooked (cultural), which he argued made
it clear that food was “good to think with.” Mary Douglas (1966, 1972, 1975, and 1984) sought to expand
this perspective and argued that structural studies of food should also reference the relationship of
various foods within a meal, the relationship of meals throughout the day, week, and year, and the
relationship of these to the social structure. In Douglas’ view, food habits were a “code” to be deciphered
in search of the larger patterns of culture. Clearly, eating is not simply an act of survival, but is also a
social act that is imbued with layers of meaning and symbolism all of which are important to an
anthropological understanding of what it means to be human. With the evolution to industrialised
societies, it has been seen that food habits have in large part been divorced from their traditional
attachment to local, seasonal availability and are no longer simply related to our evolutionary pre-
dispositions to consume nutritious foods. Rather, food has become a commodity for those who are able
to participate in market practices. This has had an amasing effect on the meaning of food in our lives
and, by extension, what it means to be human. The threat of cultural uniformity is referred to as
“McDonaldisation”. The globalisation of world economy and the development of transnational markets
have caused a worldwide generation of hamburger eating, cocacola drinking, and cell phone kids. The
threat to local food cultures and the extinction of primitive food culture and ethnic diversity seems
inevitable. However, cultural globalisation theorists such as Roland Robertson emphasise the
paradoxical effects of globalisation. Beck states that: “Their basic insight is that globalisation does not
mean globalisation automatically, unilaterally or ‘one dimensionally’, which is one of the endless
sources of misunderstanding in this debate.” (Beck 2000, 46). On the contrary, a global process must
have roots, a place, origin, locality; even transnational firms must develop local connections for their
businesses. What Roland Robertson sees happening is a “localisation” of the global, or “delocation”
and/or “relocation” of globalisation. Globalisation is developing its own local cultural traits and
dimensions. Robertson calls this process “glocalisation”. Again the process of globalisation is gaining
momentum for the advent of IT. Presentation of different dishes, menu, the cooking process, list of
ingredients are available with the internet in different forms to motivate and influence the food habit of
young generation. Life style of the present generation has also significant impact on the changing
food habit. At present time young people always search for food which is less time consuming for
preparation as well as consumption for their busy work schedule.
Eating at outside fundamentally signifies the occasion of skipping homemade food and replacing it.
Various causes may be responsible for this growing trend of eating at restaurants or food stall. ‘Food’
as the name itself implies is the provision of the availability of foods that may be attained fast without
any hassle of a long wait. In other words, speedy delivery of foods makes the prepared food purchasing
process convenient for the customers. The attempt to investigate the reasons of food consumption
reveals numerous predictors, ranging from social, personal to behavioural characteristics/attributes,
that alone or combined together influence eating behaviors. Existing literature on predictors of food
culture largely focus on some socio structural factors of food consumption such as convenience, cost,
socio economic status. Behavioural predictors include behaviours that promote or restrain from food
consumption, such as maintaining strategic diet planning, television viewing, sports team participation
etc (French et al, 2001). Less attention has been given so far on psychological predictors such as
various attitudes toward food consumption, perception of the self motivation of eating and restraining
away from foods, and attitudes toward self health status as a motivator. Additionally, the cultural
influence on attitudes toward food consumption cannot be ignored. Researchers have found that the
people of present time are more concern for their health as the rate of literacy increase in the society.
Adolescents, adults and children have different forms of food habit according to (Bauer, 2008; Unger,
2004). The tastes and choices have also significantly shifted from the traditional to energy dense, new
flavours and newly develop innovative foods (Unger, 2004). The perception of what is being termed as
‘tasty’ may differ from culture to culture. Here it is important to note that ‘food’ itself may have different
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implications in different cultures too. Food may be an integral part of everyday life. It is considered
more as an indulgence into an experience of something different in nature than everyday homemade
meals. The experience of different cuisine in Puri is perceived to be a tastier alternative than its homemade
counterpart. So the expectation is that out side food may signify different connotations to people from
different ethnic backgrounds. While discussing the predictors of food consumption, it is important to
remember that the interactions of different predictors of other food consumption are very complex.
Human eating behaviour is characterised by multiple factors and it is extremely difficult to comprehend
whether a single factor or multiple factors are playing together to define food choices. Considering the
insufficient scientific discussion of the details of eating behaviour the literature review for this study
attempts to provide a detailed discussion on the physiological, biological, psychological and more
over environmental factors that explain liking for certain properties of food, especially taste. Inclination
towards specific tastes of foods can be explained by certain physiological and biological factors. The
general liking for certain properties of taste may be applicable to food consumption behaviours. Human
physiological attributes may explain human inclination, both conscious and sub-conscious, towards
certain tastes for foods. On the other hand, attitude is developed throughout the life course and can be
shaped by different individual, social, cultural and environmental influences. Eating behaviour is
multifaceted in nature and may involve numerous internal and external cues. According to Pilgrim
(1957), internal attitude developed by individual physiological factors with some external factors
influence an individual’s perception of the sensory aspects of foods (Pilgrim, 1957). Another food
choice model by Shepherd (1985) emphasises three factors behind food choice. These factors are,
physical properties (e.g. flavour, texture, appearance), chemical components (e.g. the amount of protein
or carbohydrate), and nutrient content of food itself (Shepherd, 1985). Human factors of food choice
includes an individual’s perception of the sensory properties of food beliefs, values and habits that are
developed from prior experience with foods, socio economic environment , food brands, price and
attitudes to sensory aspects of food or nutritional values of food. Another model of food choice,
developed by Furst et al. (1996), describes three basic components for being responsible in making
food choice decisions. These are: a) life course individual’s experiences; b) influences, such as, ideals,
personal factors, resources, social framework and food context; c) personal strategies with negotiating
values in making choices, such as, an evaluation of the sensory perceptions, financial concern,
convenience, nutrition, heath, quality and relationship management in food choice pattern (Furst et al,
1996). In analysing the psychological determinants of eating behavior Eertmans et al. (2001) introduced
a model of food choice and intake. The model comprises (a) Internal factors that include sensory
aspects, and (b) External factors information, the social context and the physical environment (Eertmans
et al, 2001). It is also important to look at the biological explanations of taste as a major predictor of food
choice. The literature review broadly discusses the biological validations of taste preferences.
For any living being, food is one of the most important necessities for survival. It is the major source of
energy to carry on biological functions and contributes to physical as well as psychological well being.
Liking for taste and the sensory properties of food has been considered to be one of the major contributors
of human food choice (Cowart, 1981; Rozin & Zellner, 1985; Rozin & Schulkin, 1990; Savage, Fisher, &
Birch, 2007). In the western world, especially in the United States, the emerging concern regarding
human food choice and eating behavior centers around certain health consequences, predominant
among these being the overweight status and obesity (Drewnowski & Darmon, 2005; Stender et. al.,
2007; Bauer et. al., 2008). Normally, palatable foods may attract everyone and tend to be high calorie
and have other taste enhancing yet unhealthy ingredients. Some of the world’s most popular cuisines,
Jiggs Kalra once said, ”are made of two things: one, food that have a strong ancestry (read foundation)
and two, patronage, which ensures that the dish is not only evolved (and refined) to a state that it stays
relevant with time, but also gets popular. What the culinary historian said as a finale to a discussion
about the greatest cuisines could be an apt summation of why some cuisines are popular, while others,
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in spite of their culinary brilliance, stay mostly in the backyard sometimes, of the state where it originated.
A good example of this is Puri cuisine. The cuisine of this place was so rich in resources and culture that
it set up not one but two kingdoms outside India like Bali and Java, during the period of great king
Chandragupta Maurya. History is replete with stories that say that one of the motives of Ashoka’s
attack on Kalinga was to claim the rich port that saw spices like cumin, bay leaf, and even chocolate hit
the shore decades before it made it to the heartland of India. This place back then had techniques that
involved steaming, grilling, poaching and even oil free cooking aside the regular frying and boiling.
The temple in Brahmagiri, the last of its kind, stands testimony to the kind of culinary supremacy the
state had even 500 years ago. The prasad here is fish that is cooked in different styles before being
distributed to the devotees, and is known particularly for its croc-fish dish. In fact, even when Kalinga
lost its independence to the Cholas and Cheras of the South and the Mughals in Bengal soon after the
decline of the Gupta Empire (and then the Ganga dynasty), the one thing that the kingdom remained in
focus for was its food. Home to the oldest organised kitchen in the world, Puri was revered for its chefs
and the extraordinary culinary gems like the rasagolla, chenna podo and chakulis they invented. The
demand was more for those who cooked in the temples, especially the Jagannath Temple in Puri. In fact,
by the time it was rebuilt, the temple didn’t only emerge as a dham known for its miracles, but
its mahaprasad also. However, the chefs of this place are quiet distinguished. Aside from their
designations in the temple “The Swara”, the head chefs; ”Jouginas”, the sous chefs and Tunias, who
head the prep unit of the Jagganath temple and each was a masterchef with mastery in four different
techniques Bhimapaka, Nalapaka, Souripaka and Gouripaka, which back in the time could cull out
172 dishes in a day at the temple, each with its own characteristic and unique taste. In other words, they
were not only experts in making exotic dishes like the nadia rasa, purapitha, biripitha and gudakanji,
and drinks like sakara, tianalapara and adanga; but also mahura, deshialubhaja, kadalibhaja,
adapachedi, ghialabanga among others. The dishes that were considered benchmarks of a great chef
back in time. Yet, this cuisine rarely features among the popular (or known) Indian food cultures today.
According to Kalra, it is essential to infuse ordinary cuisine with a healthy mix of good and exotic
dishes. Example: Mughal, Awadhi, Lucknow and Rampuri food. This is exactly where local cuisine
missed the bus. After the decline of Ganga Dynasty, the last rulers who could sustain the old glory of
Kalinga with smart alliances and culinary exchanges, the erstwhile port of spice fell on bad times. Lack
of money and constant change of rulers turned this once prosperous state into a resource to fill coffers.
The real money was either in Bengal or down south that were part of the Spice Route.
Result: people (out-of-job sailors and temple cooks) left their rich shores and ventured out in search of
employment most of them towards Bengal, which was gearing up to become the model territory of the
British era and had the money to indulge. While the largest amount of work available was in agriculture,
construction and mining, hands that excelled in cooking rose up the employment ladder soon, as
having a temple (and a ship) trained hand in the kitchen meant not only good food, but also an asset to
showcase.

Of course, there were a few who crossed over by virtue of being a part of the wedding trousseau, a
tradition that became instrumental in popularising cuisine. (One of the best examples of this is how the
chefs in Jodha Bai’s retinue popularised khichdi and dal in the Mughal court; how Gayatri Devi’s
Bengali kitchen aided in developing a segment of fish dishes in Rajasthani cooking. In the Bengali
kitchen, the arrival of the Oriya cook resulted in subtle but significant changes to dishes that could
have been common to both cultures. The pakhala became panta bhaat, and the steamed fish in banana
leaf saw the addition of the gondhoraj lemon. These developments, plus the popularisation of foods
like the rosogolla and mishti doi (sweet curd) marked the true evolution of food of this place. Cooks
who could innovate were sought after and between the sailors and common people who could rustle up
a dish, and the temple trained hands, the latter won. This patronage, along with the Durga Puja, which
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began as a ruse to bring people together and to feed them during famines, soon rose to being a
‘symbol’ of status, and gave the necessary impetus for the Bengali cuisine. Incidentally, this was the
cuisine that the colonial rulers were introduced to and so was the world, thanks to the enterprising
nature of the Bengalis, who could use the culinary ingenuity of the Oriya cooks to develop their own
now globally famous cuisine. This is the reason why a lot of Bengali dishes taste like those of Puri and
vice versa, but also explains why some of the best Bengali chefs are from Puri after all, they developed
it. Why is later Oriya generations incapable of such culinary innovation? That is a mystery hard to
explain. But then, in traditional Oriya homes, men are not supposed to even get their own glass of water.
Objectives
The Main objective of the proposed study includes:

1. Delineating the traditional culture of Puri.
2. To trace the present food culture and practice of the District.
3. To focus the factors attributing for transition.
4. Evaluating people’s perception and attribute towards this transition.

Limitations of Methodology
Food culture is very vast areas and it varies from village to village, religion to religion, month to month
and festival to festival. The origin of food culture it started from a very ancient time. Another most
important thing sufficient research has not been carried out till now in this area. District Puri is most
famous place. It is one of a Dham for Hindus and it is famous for Mahaprasad the special cuisine.
Scope of the Study
The nature of this research paper is detail feasibility study to understand the changing food habit of
people of Puri in Odisha. This paper includes the study of impact of different factors on changing food
habits. The survey was done mainly in the villages, urban society, and hotels & restuarants of Puri. The
findings of this research paper will help the professionals and researcher. Information generated after
analysis of data may be used by the professionals so that they can have better understanding about
the transition of food habit.
Significance of the Study
An initial review of existing research literature studies reveals that there is no comprehensive analysis
of such studies focusing on changing food culture of Puri. Thus, there is a need for analysis of
research to identify the current status and changing trends of food culture of Puri in odisha. This study
aims to give a comprehensive review and identification of changing food culture.
Research Methodology
This chapter describes and discusses the research methodology used to accomplish the research
objectives proposed in Chapter one. It starts with a brief overview of the research objectives. Following
this, the selection of a positivist paradigm is discussed and, more specifically, the research strategy
used for this study is explained. This chapter also outlines the selection process of population and
sample size used in this research study. It also describes the data collection process, explains the
structure and development of the research questionnaire and provides a brief overview of ethical
considerations that were addressed in this research. Finally, the data analysis method for this study is
discussed.
Primary Data
The researcher has to collect the primary data through structured questionnaire methods. Primary data
includes the type of customer (Individual) and its income level, type of spending; no of times opt for
eating odishan food and some other facts about spending for that.
Secondary Data
Secondary data were collected through various sources such as books, newspaper, religious publication,
website reports, hotels menu etc.
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Sample Size
The researcher will use Random sampling method for individual people of entire Puri district as well as
the visitors. Researcher has taken respondents from few of the standard hotels, restaurant, and temple
food and from various fields for the survey. The research proposes to undertake the present study by
using primary data as well secondary data. The study is carried out in all the season throughout year,
during 2010 to 2019, at different places of district puri of Odisha & the eastern part with personally
administered questionnaire. Questions are designed to demonstrate the changing food pattern. The
topic of this research is something that can be researched from various perspectives. That means it can
be assessed both qualitatively and quantitatively. However, due to the same reason, it is difficult to do
the research of topic both qualitatively and quantitatively in order to maximise the usefulness of the
study results.
Data Analysis and Selection of the Statistical Tools

The study will give due importance to the part of data analysis. The primary data will be coded
and fed in the computer by using the SPSS software statistical package. Adequate attention will be
given on the coding and the data analysis. The study will make an attempt to examine the changing
food culture. The researcher has taken special care to see the uniform data and the accurate sample of
the target population. The mean, standard deviation, co-relation, regression, factor analysis, cluster
analysis, multidimensional scaling for finding different results of the study for hypothesis testing, Chi-
square, T-test and F-test will be used to test the hypothesis. Latest SPSS versions will be used for
cooling the data and finding the output of the data.
Background of the Study
The development of human eating behaviour cannot be fully understood without the social context in
which the behaviour occurs. It is particularly evident that the eating habits and behaviours can be
moderately shaped by parents, or other influencing individuals. In this process, the parents, peers,
siblings and other adults serve as social agents and may influence the eating process by means of
exposure (Eertmans, 2010). The social contexts in which the foods are offered to people are extremely
important in the formation of food preferences. Research shows that normal foods, that are neither very
much liked or disliked by the people, when offered as a reward or paired with attention, increase food
intake of them. It is also found that food preferences do not change significantly when foods are
offered in a non-social context. The above literature summarises the sub-conscious and conscious
drives/motivations for individual preferences in food choice behaviour.
Causes

      TABLE - 1

Source:  Statistical Bulletin Odisha Tourism
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 From the above table it has been observed that the number of domestic and foreign tourist is
constantly increasing every year. So the carrying capacity of the tourist destination of Puri has
significantly affected since time immemorial. As the socio cultural carrying capacity is more
sensitive than physical carrying capacity, it may be a factor for changing food culture of Puri.

TABLE - 2

The statistic of tourist influx which has been shown in the above table from 2008-2017 reflecting the
share of domestic market and also the number of tourist influx is increasing significantly. The continous
impact of different cultures may influence the chance of trasition of food culture of Puri.

         Source: Statistical Bulletin Odisha Tourism
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TABLE - 3

TABLE - 4
         Source: Statistical Bulletin Odisha Tourism
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TABLE - 5

It is significantly observe that the foreign tourist traffic of Odisha which are mostly for the
purpose of Golden triangle circuit of Odisha (Puri, Konark and Bhubaneswar) from different
parts of world from the above table – 3,4 & 5.

         Source: Statistical Bulletin Odisha Tourism

         Source: Statistical Bulletin Odisha Tourism
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TABLE - 5

The above table – 6 highlights the records of number of domestic tourists visiting Puri from
different part of India.

         Source: Statistical Bulletin Odisha Tourism
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Findings
There are several significant factors responsible for changing food habit; however tourist inflow is one
of a major factor of the transition of food culture. The geographical impact is more significant to
determine the food habit of a particular destination. So the trasition of food culture is mostly affected
by the change of climate and geographical elements. Puri is situated at the coast of Bay of Bengal
where the vegitation is mostly influenced by the saline atmosphere. The total agriculture and cultivation
depends on the temperate climate. So the people of Puri are mostly habituated with seafood and rice as
their staple food. Normally the foods are free from spices and use of coconut is more in every dishes.
People are always prefered to take coconut water for their recovery from sickness rather than taking
any other ailment. There is also a widely prevalent practice of taking cooked rice soaked in water
overnight called “Pakhal” as an alternative to a warm rice meal because for the hot climate. Spritual
practices have certain impacts on the food culture as it generates certain drives among the devotees.
Panch phutana is a wondeful blend of five spices that is widely used in cuisine.It
ontains mustard, cumin, fenugreek, aniseed and kalonji. Garlic, onion andginger are used in most of the
food. Temple food preparation doesn’t allow the use of garlic or onion. Turmeric and red chillies are
very much used regularly in all kinds of curry.
The other major factor of food transition is influence of neibouring places. For
example, kalonji and mustard paste are used mostly in the region bordering Bengal and curries tend to
be sweeter. Introduction of Puri-bhaji, Luchi, Idlli, Guguni, Dosa, Sambar etc. are successfully eliminate
Poda pitha, Chakuli Pitha, Santula etc. The influence of neighbouring state West Bengal was more from
the time of Sri Chaitanya because for the more devotee’s participation at Puri. The use of more spices
has been started and gave a significant impact on the food culture of Puri. For the dominance of South
India, curry tree leaves and tamarind are used more. Puri has influences of South Indian cuisine and
the Telugu people living there have invented new Odia dishes for the more visitors from South India at
the time of Allarnath. Poda pitha, pup rice (Muddhi/Chuda) etc. are dominated by iddli, dosa and
sambar. Chutney is a sauce or a dry base for a sauce introduces among odia cuisine originating from
south India which can include such forms as a spicy coconut dip, a tomato relish, a ground peanut
garnish or a dahi (yogurt), cucumber, and mint dip. Pakhal was the major meal which was taken in every
meal starting from morning to night mostly by the rural people of Puri. Odias are very fond of sweets
and non Odia repast is considered complete without some dessert at the end. A typical meal in Odisha
consists of a main course and dessert. Typically breads are served as the main course for breakfast,
whereas rice is eaten with lentils (dals) during lunch and dinner. The main course also includes one or
more curries, vegetables and pickles. Given the fondness for sweet foods, the dessert course may
include generous portions of more than a single item. Odia desserts are made from a variety of
ingredients, with milk, chhenna (a form of ricotta cheese), coconut, rice, and wheat flour being the most
common. Paratha, Alludum etc. were accepted for the dominance of north Indian culture. Paneer
successfully replaced Cheese and Ghee successfully replaced Butter. Dalama Curry, Mahura Curry,
Besar Curry were suppressed by the dominance of kurma, Nabaratna etc. There is plain rice, ghia anna
(lemony spiced ghee rice), khechudi (as afoetidalaced khichdi), kanika (sweet rice with warm spices),
dalma (dal cooked with indigenous seasonal vegetables like plantain, gourds, eggplant and drumstick),
mitha dali (sweet dal), mahura (a mixed vegetable stew with raw banana, yam and dried lentil dumplings,
said to be Jagannath’s favourite), saaga (lightly seasoned, braised leafy greens with coconut), deulia
besara (local seasonal veggies soft cooked in a mustard and coconut sauce), khatta (fruit relish) and
thick, lightly sweet kheer.
There are various types of appetiser commonly used by the people of Puri before the take mammoth
meal. These are like tanka torani fermented rice water made from mahaprasad rice, spiked with yoghurt,
lemon juice, lemon leaves, ginger and a tempering of curry leaves, cumin and chillies. It’s tart, funky,
brightly flavoured and cool better than any masala chhaas. These are some of the examples of Odia
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foods which stimulate the appetite. When the rate of literacy increased, people are very much aware
about taking appetiser and include these items differently in their breakfast, lunch, dinner and other
occassions. All these transition of food culture takes place because for the advent of IT. There is
chhena poda, the state’s quintessential cake of chhena (fresh, curdled cheese, much like paneer)
sweetened with syrup, cashews and raisins, and roasted until it’s caramelised and squeaky when
chewed.
Conclusion
Food habit has become very complex in tourist destination. Tourism business increases the economy
of host population as well as it influence the life style. This stimulates the process of changing food
habit. Several factors are responsible for the food transition. Among them the most significant factors
are tourist inflow, advent of IT, climatic change, and curiosity for new culture, development of
transportation system and effect of globalisation.
This study also attempted to understand the psychological motive that leads individuals to choose
foods, despite information on noticiable factors associated with the consumption of different types of
foods. In this context, more research focusing on psychological analysis of eating behaviors examining
the increasing trend of food habit may reveal new dimensions on this area.
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